






PRINTERS’ INK. 


NI \\ YORK, 





Yi IUR N Ewsp \PER 


ADVERTISING r 











PRINTERS 





INK, 


Some Great Advertising. 


The GAZETTE readers have doubtless been im 


17 


pressed with the attractive as well as extensive ad 


vertising of THE Lapies’ Home JouRNAL. One can 


hardly pick up a newspaper or magazine without 
seeing the strikingly displayed advertisement of this 
remarkable magazin Realizing that newspaper 


} 


and per dical Space is valuable, and that it must 
costa “mint of money” to so thoroughly present 


the announcements to “all creation,” we asked N. W. 


Ayer & Son, the great advertising agents of Phi 

d Iphia for some facts. Messrs. Aye & Son cour- 
teously responded and stated that they had already 
expended $75,000 in advertising the Lapies’ Hot 
JouRNAL, and that by the close of 1890 the amount 
will reach, if it does not exceed, $201 OO. The 
advertisements have appeared in about 4,000 papers 
within the past three months in the States of Ohio, 
Indiana, Illinois, Iowa, Michigan, Wisconsin and 
Minnesota. To do this has necessitated the writing 
of 15,000 letters, and the larger part of a force of 
100 clerks has been engaged If all the electro- 
types used in the Lapigs’ HoME JouRNAL advertise- 
ments since the first of January could be laid flat 
on the ground, they would make a solid walk three 
feet wide and nearly two miles long. If laid flat, 
piled one upon another, they would make a tower 
1x8 feet, nearly 1700 feet high, which is nearly four 
times the height of the highest tower in the world. 


*? 


Thi ab VE We find 7H the Kani hak " TU. CGasclleé. 
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Tue Lapies’ Home Journat will send to any addres 


pamphlet showing photographic reproductions of their en 


establishment. 


CURTIS PUBLISHING CO., 
Philadelphia, Pa. 
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Anown al Teow t the 


Miiieca vue 
Boston's cele brity 


country as a liter- 


al asse- 


its histori 
us Institut 


ary center its age, 


clations ons ana its 
pre-eminence as t cuy in 
New England, are all features with 
which the public is familiar As for 
its daily newspapers, they are conducted 
by able aad mitemz-we men, and -core- 
mt alvar-: ecf mod. 
Lue (em Papers, 
with wka' Boston is well supplied, 
differ materially from those of New 
York, The custom of a morning paper 
issuing an evening edition—which has 
only recently been introduced into New 
York—seems to be a natural condition 
in Boston. The Globe, Herald and 
Journal all have morning and evening 
editions, and the Evening Xecord issues 
from the same office as the .)/orning 
Advertiser, The only other morning 
paper in town is the Post, while the 
Traveller and Transcript are both 
evening papers, as well as the German 
organ, Der Telegraph. The Boston 
papers are generally recognized by ad- 
vertisers as desirable mediums, but 
their unusually narrow columns fre- 
quently cause inconvenience. Owing 
to this circumstance, advertisers are 
obliged to furnish the Glode and Herald 
with cuts of a special size. 

Mr. Edwin H. Woods, whose por- 
trait is given on the preceding page, is 
the president and business manager of 
one of the principal newspaper prop- 
erties of the East. The Boston Herald 
has a large as well as select class 
of readers, and is everywhere recognized 
as a leading light in the journalistic 
firmament. It is also one of the older 
papers, its origin dating back to 1844. 
In the summer of that year a num- 
ber of journeymen printers who had 
been connected with the Boston daily 
Times, then published at No. 3 State 
street, conceived the idea of starting a 
morning paper of their own, and in the 
following December carried their de- 
sign into execution. Their paper was 
called the American Eagle. The paper 
was successful at first, but being found- 
ed to champion the cause of the native 
American party, it died with that party. 
In 1846 the Zag/e had so far lost its 
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I> bid, 
; ‘ ‘ catstence on 
August 31, 1546, and 


000 was print dof its 


cine not 
an edition of 2 
first num 
paper, hive 
being about 14 by 9 iv 
From the start it was the live- 


ver. It was a small four-page 


olumns to a page pages 
hes in dimen- 
sions. 
liest of the Boston papers itation 
which through nearly hall a century 
of life it has never lost, With 
opening of 1847 the paper had so 
increased in prosperity as to enable tx, 


1 rep 
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the 
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type, increase its size to seven columns, 
and issue a morning, evening and 
weekly Herald. It continued to grow 
in prosperity until the breaking out of 
the war. Since 1856 Mr. Edwin C. 
Bailey had been the sole proprietor, 
and under Mr, Bailey's lead the //era/d 
forged ahead at a remarkable rate. In 
1849, five of the young men employed 
in the office bought the paper from Mr, 
E. C. Bailey, forming a partnership 
under the styleof R. M. Pulsifer & Co., 
and this firm retained the ownership up 
to March 1, 1888. During these nine- 
teen years the //era/d grew in pros- 
perity and widespread influence with- 
out any check. Its proprietors built 
for its use a building which is to-day 
one of the finest equipped newspaper 
offices in the country. Every new im- 
provement in presses and printing 
machinery was added as soon as put 
upon the market, and the policy of the 
Herald has always been that the best 
was none too good for it. In 1870 it 
was enlarged, for the third time, to its 
present size, another column being 
added to its width, and the length of 
its pages being increased in symmetrical 
proportion. On September 3, 1870, 
the circulation for the first time passed 
above 100,000, below which point it 
has never dropped since. In the same 
year, for the first time, the Hera/d was 
printed from stereotype plates, and up 
to 1878 was the only paper in Boston 
toemploy this method. The first Bul- 
lock perfecting press ever used north of 
New York was put in operation in the 
Herald office in 1872. May 26, 1861, 
the Sunday Hera/d was started, and to- 
day its circulation has reached nearly 
the same figures as the daily. The 
Herald establishment was moved into 
its new building in 1878, and was com- 








poou alter it 
the addition of two 


presses, with folding adjustment ; 


Was if- 


ing 


presses 
bullock 
then 
by two Hoe presses similarly equipps 
and a little later by the removal of two 
of the flat presses, replacing them with 
a monster Jumbo press, at that time 
the largest ever built by KR. Hoe & ¢ 
On March 1, the partners! 
of K, M,. Pulsifer & Co. was merged into 
The Boston Herald Co 
Micssrs, rulsvter, Masket ai 
an three of the young 


creased by 


7888, " 


composed of 
s Prmirew 

who bal 
grown Up In the othce, Messrs. Ladwin 
11. Woods, John H. Holmes and Fred 
E. Whiting. £n the death of Colonel 
Pulsifer in the fall of 1888, Mr. E. H 

Woods was elected president of the 
company in charge of the business de- 
partment, Mr. Holmes having charge 
of the editorial department, and Mr. 
Whiting as assistant business manager. 
From the date of the formation of the 
corporation the infusion of new blood 
showed itself in increased prosperity 

From a four-page paper the //eradd 
had grown to this time to a regular 
issue containing eight pages and a six- 
teen-page Sunday. The great increase 
in business has necessitated since then 
the publication of a ten-page paper 
four times a week, and an increase in 
the size of the Sunday //era/d to a reg- 
ularissue of twenty-eight pages, forcing 
its competitors to strain every nerve in 
order to remain inthe race. The cir- 
culation has increased on an average 
nearly 15,000 a year since March, 
1888, reaching to-day an average of 
130,000 daily and over 100,000 Sun- 
day. For a number of years the 
Herald has maintained in a different 
part of the city a small office com- 
pletely equipped for printing the paper, 
for use in case any accident hap- 
pened to the main plant. During the 
last two years the upper floors of a 
large building, half a mile from the 
fTlerald office, have been taken and the 
‘“Emergency Office,” as it is called, 
has been removed there and is now. 
equipped with two large Bullock presses, 
cases for 150 compositors, stereotype 
machinery, and a fully equipped mail- 
ing and delivery room. This estab- 
lishment is kept up at a heavy expense 
every year, and is probably the only 
one of its kind in the country. It has 
never been used by the Hera/d. Since 
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public interest has given it more tha 
ever a widespread influence The ad 


vertising patronage has grown to such 


an extent as to necessitate an ir cam 
in the size of the paper, and t ay 
while it is the best equipped mechani 
ally of any Boston paper, it has become 


necessary to order two more buge « 


ruple presses which are now being built 


for it by R. Hoe & Co These presses 
will be ready in July, and wili be capa 
bic Gla 1ding an «Mtput’,. «7.000 sop" 

an hour to its prvevnsdocili. 1 eye 
presses are the largest ever iailt tor 


any newspaper in the country, and from 
present indications will have to be sup 
plemented within a few months by ad 
ditional similar ones. From the start, 
half a century ago to the present date, 
the A/eraid is a monument of steady, 
honest growth, brought about by en- 
ergy, push and the highest talent 

In the early part of 1872, there were 
certain men in Boston who had the 
idea that there was sufficient patronage 
in that city for a new daily paper w hose 
principal feature should be the excel- 
lence of its literary work. This belief 
resulted in the starting of the Boston 
Globe, the first number appearing on 
March 4. It was backed by a stock 
company, the editor-in-chief being Ma- 
turin M. Ballou. He had control for 
only one year, however, and at the end 
of that time was succeeded by Col. 
Charles H. Taylor, who has remained 
at the head of the G/ode ever since. 
Its literary reviews were contributed by 
E. P. Whipple, and were notable for 
their ability. ‘The G/ode was originally 
a four-cent paper, and in that field it 
managed to sink $30,000 during the 
period from 1874 to 1878. In March 
of the Jatter year it was changed into a 
two-cent morning and evening paper, 
and a Sunday edition was also estab- 
lished. It also became independently 
Democratic in politics. At the time 
the change was made its circulation was 
10,000, from which point it has grown 
until it has at the present time consid- 
erably over 100,000. The exact figures 
of the circulation claimed for the Glode 
are as follows: Sunday edition, 142,- 
294; Daily edition, 150,618. It is 
still owned by a stock company, the 
principal owners in which are Chas. H, 
Taylor and E. D. Jordan, The Globe's 
home is a handsome eight-story free- 
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stone building on Washington street, 
and extends through to Devonshire 
street. 

The Boston Daily Advertiser and the 
Evening Record are owned by the same 
parties and issued from the same office. 
They are kept entirely distinct, how- 
ever. The Advertiser is by far the 
older of the two papers, it having been 
established in 1813. It was the first 
of the old blanket sheets to discard the 
old-fashioned style and take on the 
eight-page form. Its editor and busi- 
ness manager is William E. Barrett. 
Like the other Boston papers, it is 
owned by a stock company. This is 
known as the Advertiser Newspaper 
Company, and is made up of the follow- 
ing persons: W. E. Barrett, Henry 
Parkman, James W. Dunphy, Herbert 
Underwood and Charles H. Adams. 
All of these, with the exception of Mr. 
Parkman, are actively engaged on the 
paper. Up to the first of the present 
year the Advertiser was the only four- 
cent daily paper east of the Missis- 
sippi. Its price, however, has been 
lowered to three cents. The Boston 
Record is the only penny evening paper 
in the city. It isa bright and lively 


exponent of modern journalism and 


prints six editions a day. It is well 
printed, and, considering the fact that it 
has only been in existence six years, is 
one of the most promising papers in 
the city. The Record consists of eight 
pages. It ranks third in point of cir- 
culation and claims to be growing at 
the rate of 2,000 a month. 

The /ournal is the last of the great 
folio newspapers in Boston. It is the 
sturdy advocate of the Republican 
party, and may be said to be the organ 
of New England Republicanism. The 
first number was issued in 1833 by two 
shrewd and energetic job printers, who 
composed the firm of Damrell & Ford. 
They made the paper popular from the 
start by reason of their news enterprise 
and good selection of miscellany suited 
for home reading. _ During the war 
the Boston /ournal came to the front. 
It was an ardent advocate of the Ad- 
ministration, and fearless in its denun- 
ciation of the Southern leaders, A 
conspicuous feature was made of letters 
from the front, giving not only reports 
of battles, but exhaustive pictures of 
the daily routine and life of the sons of 
New England. At the present time 
the Journal publishes a clean, whole- 
some paper, and is taken in many 
country homes throughout New Eng- 


land. The ruling spirit in its manage- 
ment is Col. W. W. Clapp. It is owned 
by a stock company, with a capital 
stock of $100,000. The stock is di- 
vided up as follows: Estate of C. O. 
Rogers, 67 shares; Mrs. Louise W. 
Rogers, 13 shares; W. W. Clapp, 10 
shares in his own name and 7 as trustee; 
Mrs. M. E. Stockwell, 3 shares. As 
Colonel Clapp controls the Rogers’ 
stock, he has sole authority on all mat- 
ters pertaining to policy or business. 
The Boston Post, now nearing the 
ripe old age of sixty, has had many 
varied experiences during its long life. 
It has changed owners several times, 
and has had its disasters as well as its 
successes. The Post has been known 
chiefly as a political paper, having 
occupied for many years the position 
of leading Democratic paper of New 
England. It was founded Nov. 9, 
1831, by Col. Charles G, Greene. Its 
earliest form was a four-page, sixteen- 
column paper, set in nonpareil type, 
which was found quite large enough for 
the news facilities of those days. That 
the paper met with prompt appreciation 
is indicated by the appearance of the 
second number, in which ten of the six- 
teen columns were filled with advertise- 
ments. Two years later its growth 
compelled an enlargement in its size, 
and in 1834, William Beals bought a 
third interest inthe paper. Mr. Beals de- 
voted all his energies to the business end 
of the paper, while Colonel Greene had 
full swing in the editorial department. 
There are many interesting incidents 
told of the Post’s subsequent course, 
among which is the following: At one 
time the compositors struck for higher 
wages, and asthe gentlemen in the edi- 
torial department were practical print- 
ers, they immediately went to the com- 
posing-room and started in to set their 
own copy, Colonel Greene among the 
others, After he had set up about a thou- 
sandems, the story runs, he pulled off his 
apron and turning to the strikers, said : 
**You might as well go to work; I 
have tried it for an hour, and I think 
it is worth the money.” Subsequent to 
the great fire of 1872 a new building 
was erected on Milk street, upon the 
site of the birthplace of Benjamin 
Franklin. The principals in the firm 
had now made handsome competencies 
out of the business, and it was there- 
fore sold out to E. D. Winslow for 
$160,000. He remained in possession 
for one year, at the end of which time 
came his disgraceful flight from the 
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country, and the discovery that he had 
issued genuine and bogus stock to the 
amount of several hundreds of thou- 
sands of dollars, The paper’s stock 
was then sold to a number of persons, 
and at present is divided up among over 
thirty stockholders, The voting power 
is held by Trustee Darwin E. Ware, 
who controls 762 shares, and who is 
understood to represent H. L. Pierce. 
The Boston 7vanscript is, in many 
respects, a remarkable paper. It is 
read by all the women, and the title of 
**Tea-Table Critic,” which is some- 
times applied to it, is not inappropri- 
ate. While it has not been lacking in 
editorial vigor, in principle, or in virile 
qualities, it has during its sixty years 
of existence held to its commendable 
policy of supplying the literary and 
social demands of the family. Not 
only does it cater to a feminine class 
of readers, but its very owners are 
women. Its shares, which are valued 
at $100 a piece, and represent a capital 
stock of $60,000, are divided among 
the four daughters of the founder, 
Henry W. Dutton, and the widow of 
his onlyson. The actual management 


of the 7vauscript, however, rests with 


President S. P. Mandell and Treasurer 
William Durant. The editor is E. H. 
Clement, while F. B. Whiting fills the 
position of business manager and also 
acts as assistant treasurer. The 
Transcript building, which is owned 
by the corporation, is located on Milk 
and Washington streets, and has been 
occupied as the paper’s offices since 
1874. It was burned out in the great 
fire of the previous year, but before 
the stones had become cold, workmen 
were engaged in removing the debris 
preparatory to putting up its present 
substantial home. Vol. 1, No. 1, of 
the 7ranscript was issued on Saturday, 
July 24, 1830. It was a curious look- 
ing sheet, made up mostly of advertise- 
ments and a few columns of editorials, 
which started out with the unique an- 
nouncement: ‘‘ This paper will be pub- 
lished daily in the evening, with the hope 
of supplying a deficiency created by 
the surcease of the Audletin. We bring 
to our work a poor talent, which we 
shall make subservient to our industry.” 
This determination to ‘‘supply a de- 
ficiency ” lasted only three days, at the 
end of which time the paper quietly 
suspended publication not to be re- 
sumed until two months later. On 
August 26, a great speech was made 
by Daniel Webster at a murder trial-in 


Salem, and the following day another 
number of the 7ranscrift was gotten 
out containing a full report of the 
speech. In fact, the only other matter 
that received any attention in that day’s 
paper was embodied in the following 
foot-note: ‘‘We resume to-day the 
publication of the Zvanscript.” From 
that time it was issued regularly, and, 
with a fair share of commercial adver- 
tisements, such as maritime notices, it 
managed to make both ends meet until 
it had won for itself a well-grounded 
popularity and a steady patronage. 
The 7ranscript is now credited with a 
circulation in excess of 10,000, and 
one of its claims to distinction is, that 
it will not print advertising as reading 
matter on any page without putting the 
word heading ‘‘Advertisement”’ over it. 
When the Boston Lvening Traveller 
was first published its name had a much 
deeper significance than at the present 
time. The first number appeared on 
the first of January, 1825, when the 
stage-coach was the principal means of 
travel. It issued from the corner of 
Corn Hill and Court street, being 
united with the Stage Register, a jour- 
nal somewhat on the plan of the modern 
railroad guide. The American 7rav- 
eller, as it was then called, contained 
three columns of advertisements of the 
various stage lines, with data relating 
to their time of departure, connections, 
etc., and matter of general interest to 
travelers. This was about the time 
when the stage-coach was being super- 
seded by the railroad car and steam- 
boat ; but it was not until twenty years 
later that the American Traveller was 
transformed into the Boston /Lvening 
Traveller with a semi-weekly and week- 
ly edition. It then became a regular 
evening newspaper, but it has always 
managed to preserve a certain ‘* aristo- 
cratic odor of ancestral antiquity about 
its garments.” Founded in the days 
of the stage-coach it has retained an 
air of conservative and stately reserve, 
although it has not lacked for enter- 
prise in business and news departments. 
In its earliest days, the 7vaveller took 
on a religious tone, its firm of founders 
being composed of an orthodox preacher 
and a deacon in a Pine street church. 
After the paper had been published in 
its new form about a month, Roland 
Worthington entered its counting-room, 
where he has remained until within a 
few weeks as proprietor. The paper has 
lately been sold to a syndicate. Its cir- 
culation somewhat exceeds 10,000, 
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A SPECIMEN PAGE, 


The page of advertisements which is 
this week brought to the notice of the 
readers of PRINTERS’ INK contains 
some curious specimens. It may be 
necessary to explain in the case of the 
cut occupying the lower right. hand cor- 
ner that this odd-looking affair is in the 
nature of a rebus and is supposed to 
advertise ‘‘ Mackintoshes.” 
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White Mts., 
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MOTHERS’ BABY GUARD. 
( PATENTRD.) 

when not in use; Easily set up anywhere. 

Babe has plenty of room—16 square feet. 

Learns to walk warvnatir 

Physicians say it is the Best thing for Bany ever invented. 


4 ft. square; Folds up 


Mother xxows Raby is Sars fromm wane or mrscurer 
Every Mother is quick to see that it is a Burssixe for the Baby 
end a Comront to herself 
SENT ON RECEIPT OF 85. 
GUARD MANPFG., COo., 
Room 43, McVicker’s Theatre Building, CHICAGO 





BAKED PORK AND BEANS. 


BOSTON BROWN BREAD 


BVERY SATURDAY 


LOG CABIN BAKERY, 
475 Eleventh St., 
2075 San Pablo Ave, 
OAKLAND, 
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95 Maia St., Buffalo, N.Y., and’'intemational Bridge, Ont 
For sale at Henry's Drug Store. 


MO RE THAN 


we Contemplated 


AND STILL 


“WOT SATISFIED 


Although we have 


than 

thirds of Toledo tail 

ors, vet we are not 

TRADE NARK satisied. Can you 

blame us’ considering that we show more 

stylesin panting than all the Toledo tailors 

combined, and our priceseractiy one-belf what 

others ask. Every dar we add more new styles 

to our already immense assortment which we 

cutand make to your measure for $3. Im- 
ported goods at $4, $ ana 6. 


ATLAKTIC PANTS CO., 
MAKERS OF PANTS ONLY. 


%4 SUMMIT ST, NEAR ADAMS. 





\'M_DELIGHTED 





Cr, 


£49. 651 BROADWAY. N.Y 
NFAR BLEECKER STREET_ 
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LITERARY ADVER- 


In these days of competition, inven- 
tive genius, hustle, muscle, brains and 
boodle, it is not so much what a mer- 
chant has to sell, as the way he has of 
putting it before the purchasers so they 
will buy. When a man opens a store 
he gets, we will say, as complete and 
good a stock as possible, and then he 
goes about presenting it properly. His 
store-room is made bright and attractive, 
le puts pretty girls at the glove coun- 
ters where young men get their gloves, 
and he puts handsome young men at 
the silk and lace counters, so that not 
only the goods will attract, but what 
presents them will be no less attractive. 
So of the man Who meets his customers 
only in print. 

It is not the plain statement of the 
fact that John Smith has the cheapest 
and best goods, for Brown, Jones and 
Robinson may say the same, with equal 
truth ; it is some striking statement of 
the affairs of Smith in relation to his 
customers that will give Smith prece- 
dence over his competitors. Just how 
he will do this depends upon dozens of 
local and other conditions, all of which 
at the time may interest the readers of 
the papers containing -Smith’s adver- 
tisement. 

That is to say, Smith does these 
things if he is a shrewd advertiser and 
knows how, But the Smith that knows 
how is not to be found everywhere, so he 
employs some intelligent, quick-witted 
fellow, usually a newspaper man, to 
help him out in his supply of ideas. 
The young man may not know how to 
sell goods, and may not know a surah 
from a bolt of jeans ; but he knows how 
to tickle the fancy of the reader and he 
accomplishes the success of Smith. 
Knowing this condition to exist, ‘* The 
Literary Advertising Bureau” was es- 
tablished to fillalong-felt want. Thatis, 
to systematize this particular part of the 
advertiser’s duties and to provide a 
source at all times available for him, 
to secure what he wanted when he 
wanted it. Oftentimes an advertiser 
may want something of the ‘‘ literary” 
in his advertisement for some particular 
occasion and he does not know where 
to get it, or if he dues it is more expen- 
sive than he cares to have it. With 
such a bureau to draw upon, he can 
give his order and get what he wants, 
at a fair price, and at a time when he 
wants it. We gave our idea this shape 
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because we knew of nothing similar, 
though we know that many men wrote 
advertisements, who could write better 
We have bunched it, that is 
W. J. LAMPTON. 


>. 


NEVADA NEWSPAPERS. 


things. 
all. 


The State of Nevada spreads over 
as much ground as New York State 
and all New England. Its total popu- 
lation is considerably less than that of 

serkshire County, Massachusetts. The 
only place in the State that has as 
many as 5,000 people is Virginia City, 
and the population of that place is de- 
creasing. It is related that a Nevada 
man, when digging a well followed an 
alfalfa root straight down for a distance 
of fifty-two feet, and there the rootlets 
had reached water, To one familiar 
with the appearance of Nevada the 
most improbable thing about this story 
is the idea of there being any moisture 
so near the surface. 

Carson City, the State Capital, an 
oasis in a desert, is a place of between 
three and four thousand population and 
almost as attractive as Monte Carlo, 
and possibly not so wicked. Reno, on 
the Pacific Railroad, is the gateway of 
the habitable portion of the State and 
is now generally considered the leading 
town. The Reno Gazette is the most 
enterprising newspaper; but it is prob- 
able that no paper in Nevada reaches 
a regular issue of so many as fifteen 
hundred copies, and it is more than 
likely that the total output of all the 
twenty-four papers of the State for a 
single issue is less than ten thousand 
copies. 

~o 


“PAID IN ADVANCE.” 


Some papers discontinue on expira- 
tion of subscriptions and some con- 
tinue until orders are received to dis- 
continue. If a classification is made 
it will be found that those papers which 
appeal mainly to the lower tastes of 
their readers, to their love of news 
(daily papers), their love of excite- 
ment (story papers), or their love 
of beauty (literary and art journals) 
generally do not trust their readers ; 
while those who appeal mainly to their 
higher instincts, to their love of home 
(country weeklies), or their love for 
God (religious papers), do trust their 
subscribers. There is no inflexible 
rule, but the general custom is as 
stated.—Christian Patriot, 
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ADVERTISE YOUR TOWN. 


The fashion of advertising towns, or 
‘booming ” them, to use a general and 
expressive term, is on the increase, es- 
pecially in the South, which is just now 
attracting millions of New England 
capital. The plan is certainly a good 
one, for if there is any virtue in adver- 
tising at all, as applied to individual 
business, there must be when greater 
sums are expended in the line of public 
development. The West and South 
have demonstrated beyond a doubt 
that it does In no instance 
has it been reported that a town has 
wasted money where it systematically 
set about attracting new industries and 


ple. 

One of the latest converts to the 
doctrine in Salt Lake City, which, with 
the fall of Mormonism, is making rapid 
strides to the front in the march of in- 
dustrial progress and social develop- 
ment. That city has just raised $40,000 
for advertising purposes, all of which 
will be expended in Eastern papers, a 
New York issue receiving $2,000 for a 
single page write-up. A Colorado town 
of the size of Ware has done even bet- 
ter than this, its business men having 
raised $50,000 and hired an expert 
agent to expend it. These are only 
two out of a score or more recent illus- 
trations of town energy and business 
sagacity combined for the furtherance 
of home interest. 

As indicated, nearly all the money 
and new blood flowing into these enter- 
prising places comes from New Eng- 
land, which is more than conservative 
when aid is asked for the promotion of 
some plan the course of which can be 
watched from day to day, and its suc- 
cess immediately felt by the whole com- 
munity in many ways. No wonder the 
young men and young women leave the 
farm and workshops of the East, and 
follow the lead of their fathers’ invest- 
ments. The way to keep your children 
at home is to keep your money at home, 
and employ it in giving them profitable 
work. 

We are glad to see so able a paperas 
the Providence 7e/egram interested in 
this movement. It truly says that the 
reason New England does not boom is 
because New England does not adver- 
tise. There is the whole problem in a 
nutshell, There are hundreds of oppor- 
tunities in New England which might 
be made to yield as good returns as 
these Southern and Western lands and 


mines, if the same energy and methods 
were employed to bring them to the at- 
tention of investors and develop them. 
What town, city, State or company in 
New England employs the push and 
energy manifested in hundreds of south- 
ern and western enterprises? How 
does New England expect to get on in 
these pushing times unless she push as 
hard and as intelligently as other sec- 
tions? The only thing needful for New 
England is that it beadvertised, pushed, 
boomed. When New England gets to 
the point where it is willing to enter 
the race and train for competition upon 
even terms it will get its money for its 
own enterprises. Not before.—J/on- 
son (Mass.) Mirror. 
ili ticasaene 
A QUESTION OF ORIGIN- 
ALITY. 


Not long ago an enterprising cloth- 
ing concern in New York, which goes 
in for pictorial advertising, published a 
very clever picture at the head of their 
advertisement, the caption of which 
was, ‘‘ His Breath came in Short 
Pants.” It was good when Stanley 
Waterloo drew it some three or four 
years ago. It was good when repub- 
lished in book form by the Brentanos, 
in a collection of clever sketches from 
Mr. Waterloo’s fertile brain, and it was 
still good when used asa clothing ad- 
vertisement. Only if the concern wants 
to be honest it must not use Mr, Water- 
loo’s brains without credit. If it 
doesn’t care whether it is honest or not, 
it would do well to get Mr. Waterloo’s 
book and adapt some more of his 
sketches, They are cleverer than any- 
thing the clothing firm has done in a 
long time.—A “an Forman. 

— +e 

OnE tendency of newspaper adver- 
tising is toward better display, which 
includes not only the selection of better 
letters, but as well, a better arrange- 
ment of lines, and spaces, and the use 
of good and well-printed illustrations. 
Results are improved and advertising 
is fostered by this tendency. Publish- 
ers who pay attention to this point will 
probably increase their income thereby. 
The fine magazine advertising is said 
to pay. It would not pay if from fifty 
to one hundred pages of badly printed, 
ill-looking and unattractive advertise- 
ments were massed in the magazines. 
Make your advertising columns at- 
tractive. — American Advertiser Re- 


porter. 





PRINTERS’ INK. 


DUPLICATE NAMES. 


Those who send out large quantities 
of sample copies, who do not sort out 
duplicates, actually send two copies of 
the same issue to from 30 to 40 per 
cent., and three or four copies to many. 
I have known a person to receive ten 
copies of the same issue of a periodi- 
cal that was sending out large numbers 
of sample copies. This came about 
from the fact that the party sending 
out the sample copies had purchased 
names from many advertisers, and the 
person who received ten copies had 
answered ten of the advertisements. 
Many people answer advertisements 
all the time. Furthermore, many send 
samples copies to old lists of names, 
such as are/ from one to two years 
old. Now, what is the result of sending 
out 100,000 sample copies as above ? 
Thirty thousand to forty thousand 
duplicates. Moved away and dead, 
10,000. Number of families actually 
reached, 50,000 to 60,000.—£. C. Allen, 


ie ge 
ARE YOU TROUBLED WITH 
‘““WANTS" ? 

The ‘“‘want” advertising is reach- 
ing very large proportions. We hear 
of a man who was dying of consump- 
tion, and the publication of one ‘‘ want” 
advertisement in the Whanger restored 
him to er health. Another man 
lost his wife by elopement with a busi- 
ness rival, nt a single line to her in 
the columns of the S/an er brought her 
to his arms with her honor and her 
affections as good as new. A cashier 
went to Canada with funds belonging 
to somebody else, and five lines in the 
Push sent him to prayer-meeting and 
made him feel like a man with a clear 
conscience. A milkman advertised for 
help, and since then he keeps as clear 
of pumps as if he had the hydrophobia 
and several measles.— /udge. 

Some raise the objection that every- 
thing is now sold at so small a margin 
of profit that they cannot afford to ad- 
vertise, This is just why they — 
advertise. Where is the advantage of 
selecting particularly — . —s 
especially great bargains if the 
= at fo aware of them bud 
Town (Me.) Enterprise. 

tinebieciitin 

A NEw paper has just been started 
in Kosciusko, Miss., called the J/is- 
sissippi Clodhopper. 


COMMENDA TIONS. 


Printers’ Ink, that t bright little journal for 
advertisers, —Buffalo Times. 

Printers’ Ink is a model of journalistic 
vivacity, and is replete weekly with data and 
statements of experience of plainly great value 
to those who make and those who use news- 
papers.—Berwyn (Pa.) Herald. 

Frank Harrison, Law STENOGRAPHER, | 

Newark, N, J., June 12, 1890. ¢ 
Editor of Printers’ tnx: 

* * * Ithink Prrers’ Inx alittle gem. 
I read it from cover to cover, and am gla 
see that it is such a great success, I find that 
nearly every person interested in advertisin 
in newspapers is a careful reader of Printers 
Ink. Frank Harrison, 
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SPECIAL NOTICES. 


Advertisements under this head, two lines or 
more, without display, Be. a line, 


» meena LEADER. 


tae further. 


| | tcc JOURNAL 
| seme CALL, Quincy, IL 


as ARGOSY, » 114,000 w. 


pus CHICAGO EVENING POST. 

Gt NASHVILLE BANNER’S $5300 OFFER. 

ae WEATHERFORD (Texas) CONSTI- 
TUTION. 


HE HERALD, Georgetown, Qnt. — Best 
advertiser in Halton County. 
ASHVILLE BANNER leads. Read local 
about circulation furthe: on. 

—— ARGONAUT goes into all the well-to- 
do families of the Pacific Coast. 
VERYBODY IN KINGSTON, Ont., reads 
THE NEWS. April av average, 2,062 daily. 

yy MORNING NEWS, New Haven.—The 

largest morning circula’n in Connecticut. 
AILY & WEEKLY, EVANSVILLE DEMO- 
KRAT, largest cire’n in Southern Indiana. 


HE HOME CIRCLE, St. Lonis,Mo. Month- 
ly; 75,000 cire’n. Rate, SW cents per line. 


ARGONAUDT is the only High-Class 
Te Political and Literary Weekly Pebitched 
on the Pacific Coast. 


LYMOUTH ROCK MAILER. Cheapest 
“Ss. = hy for circular. GOLDING 


y iy ~ ARGONAUT has a larger circulation 
than any paper on the + ge Coast ex- 
cept three San Francisco dailies. 


HE PITTSBURG DISPA DISPATCH, vide Geo. 
Rowell & Co., circulates between ar 
75,000 copies issue. 

AN PEARCE CE Oe en morning 
Ss newspaper in Californ! nequalled in 
ion character and and influence. 
et LAKE TRIBUNE, meres | oe the 


‘or 1890, 
as the | it of Dai 
+ arges' any iy peer 
HOUSANDS of singles single-stamped of 
THE ARGONAUT pass through bo | 
post-office every week, 
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AN FRANCISCO BULLETIN—estab. 18%— 
is the leading evening newspaper of Call- 
ornia in circulation and influence. Try it. 
yen” ‘O GLOBE, ace ae to the Ameri- 
can Newspaper Directory for 1590, has the 
largest To a eg of any Daily in the Prov- 
ince of Ont 


APER onset Plummer & Co, 

of 161 William St., New York, will fill 
any order for pore —trom half a quire to 
thousand-ton lots. 


HE DENVER REPUBLICAN, according 

to the American Newspaper Directory 
for 1890, has the largest circulation of any 
new spaper in Colorado. 


qa published at New York, N. Y., is 
one of a select list of journals recom- 
mended to advertisers by P. Rowell & 


Co., as a desirable medium. 


IMES, Hartford, according to the Ameri- 

can Newspaper irectory for 1890,and by 
general consent, has the largest circulation 
of any daily in Connecticut. 


NTERIOR, Chicago, according to the 

American Newspaper Directory for_ 1890, 

has a larger circulation than any other Pres- 
byterian weekly in all America. 


ALLAS NEWS and GALVESTON NEWS, 

according to the American Newspaper 
Directory for 1890, have the largest circula- 
tion of any daily papers in Texas. 


By > JOURNAL, according to the 

American Newspaper Directory for 1890, 
has the largest circulation of any daily news- 
paper issued in the State of Georgia. 


9. 999 BANKERS, sjerchants and Cap- 
— of N. E. reached each 
TRADE 


advt. in BANKER AND 
MAN. Boston. Send for rates. 

HE LORD & THOMAS Religious News- 

Tm aah pee sy ee is THE medium for ad- 

vertisers to reach the best buyers of the West. 
Lowest rate by all advertising agencies. 


EORIA JOURNAL, according tothe Ameri- 
can Newspaper Directory for 1890, has 
the largest circulation of any daily paper 
in Illinois, outside of the C of the City of Chicago. 
DVERTISEMENTS received for leading 
American newspapers. Files kept three 
months for examination by advertisers. Ad- 
dress GEO. P. ROWELL & CO., New York. 


e€0. 


LECTROTYPES.—A large stock of elec- 189, 


trotypes of cuaravings—cuereees. all 
PS ee —at nominal prices. THE PRESS 
ENGRAVING CO., 88 and 90 Centre St., N » A 
sey "8 . and most 


pleasure resort, ‘Atlantic 
P 000 daily. 


UFFALO TIMES, according to the Ameri- 
can Lage gd Directory for 1890, has a 
circulation wh is exceeded by 
other paper in the State, outside the City of 
New York. 


HE SPORTING NEWS, St. Louis, Mo., is 
one of the 45 nee F in America 
that, according to a list published i 
Rowell & Co., circulate over 56, copies 
each issue. 
LT’ MONDE, published at Megtueni, P.Q, 
is one of a select list of French jour- 
| Oy nae to advertisers by Geo. P. 
well & Co.,as a desirable medium in its 
suraeuier field. 
ATIONAL TRIBUNE is the only pape 
published at Washington, D.C., to which 
the American Newspaper Di rectory for r 1890 
accords a regular circulation ex 100,000 
copies each issue. 
MAHA BEE, according } the American 
Newspaper Directory for 1890, has the 
largest } A the > gent Sunday, and the 
largest w vy 
aewepepes 


ne 2c. Only for a copy of THE DAILY 

y 7 paper of New Jer- 
ular health and 
ity. Circulation, 


any Ne- 


but one t¢ 


PRINTERS’ INK, 


ELLAIRE, Ohio. a" TRIBUNE, Daily 

94 Semi-Wee kly, is the paper named in 

P. Rowell & Co’s list of newspapers that 

give € advertisers ee most for the money, for 
liaire,O. Tryi 


ORNING catty San Francisco, Cal., 
4VE one of the 45 publications in Americ . 
that, according to a list published by Geo. P. 
Rowell & Co., circulate between 37,500 and 
50,000 copies each issue. 


HE FARMERS’ REVIEW, Chicago, IIL, 
is one of the 100 publications in America 
oat. according to alist published by Geo. P. 
Co., circulate between 25,000 and 

35, O00 copies each issue. 


HE AMERICAN ANALYST, of New York, 

is one of the 100 publications in America 

that, according to a list published by Geo. P. 

Rowell & Co., Vy over 25,000 copies each 
issue. It goes to families. 


HE AVE MARIA, published at Notre 
Dame, Ind., is one of a select list of reli- 
glows journals recommended to advertisers 

Geo. P. Rowell & Co., as a desirable me- 
dium in its particular field. 


ACKSONVILLE TIMES UNION, according 

to the American Newspaper Director 
for 1890, is the only paper in Florida whic 
prints regularly more than five thousand 
copies each and every issue, 


EDICAL BRIEF, a monthly, published 

at St. Louis, has, according to the Amer- 
ican Newspaper Directory for 1890, a larger 
circulation than any other medical periodic al 
printed in the United States. 


HE NEW YORK LEDGER is one of the 

55 newspapers to which the new edition 
of the American Newspaper Directory for 
189) accords a regular circulation of more 
than 100,000 copies each issue. 


HE NEW ENGLAND F: FARMER, published 

at Boston, Mass., is one of a select list of 

orion eres journals seee mmended to adver- 

isers b: . P. Rowell & Co., as a desirable 
medium in its A field. 


HE PROGRESSIVE FARMER, published 

at Raleigh, N. C., is one of a select list of 

po ny ey ral Journals recommended to adver- 

tisers by Geo. well & Co., as a desirable 
medium in its ah. oF field. 


UFFALO EVENING NEWS, according to 
the American Newspaper Directory for 
has a greater circulation than any other 
Daily in the State outside of the City of New 
York, not excepting Brooklyn. 


NDIANA FARMER, publised at Indian- 

apolis, mee, according to the American 
) wet ond Directory for 1890, a larger circu- 
lation t any other agricultural weekly 
issued in the State of Indiana. 


Ta NEBRASKA FARMER, published at 
Lincoln, Neb., is one of a select list of ag- 
ricultural journals pepemnpensed to adver- 
isers by Geo. P. Rowell & Co., as a desirable 
mediums in its Ba-we L field. 


HE EVENING NEWS, Detroit, Mich., is 

one of the 10 daily publications in Amer- 
ica that, according to a list published by 
Geo. P. Rowell & Co., circulate between 
37,500 and 50,000 copies each issue. 


HE MEDICAL BRIEF, published at ST. 

LOUIS, MO., is one of the pesontions 
in America that, according to a list published 
by Geo. P. Rowe’ Co., circulate between. 
25, F000 and 37,500 copies each each issue, 


Bvt: STOCK AND HOME, blished at 
Minneapolis, Minn., is one of a select list 

—e journals recommended to ad- 
= y Geo. P. Rowell & Co., as a desir- 
able ee in its s particular field. 


Wore SHORE, Portland, isthe only paper 

Oregon that is rated by the Ameri- 
can News: Divectoey for 1 as havin 
a circulation of more than 25,000 copies eac' 
issue. It is beautifully illustrated, 





PRINTERS’ INK. 


CCORDING to the American Ne owepene r 
Directory for 1890, HOME AND COUN 
a monthly Mag my! s friend and literar y a r 
at N. Y. City, has the largest circulation of 
any of its class. Make a note of this. 


YARPENTRY Aen BUILDING, published 

at New York, N is one of a select list 

of building trades journals recommended to 

advertisers by Geo. P. Rowell & Co., as a de- 
sirable medium in its particular field. 


VHE MESSENGER AND VISITOR, pub- 
lished at St. John, N. B., is one of a select 

list of religious journals rec ——e ended to 
advertisers by Geo. P. Rowell & as a de- 
sirable medium in its particular eid. 


HE NEW YORK SUNDAY MERCURY is 

one of the 55 newspapers to which the 
new edition of the American Newspaper Di 
rectory for 1890 accords a regular circulation 
of more than 100,000 copies each issue. 


HE CENTURY MAGAZINE, New York, is 

one of the 27 periodicals to which the 

new edition of the American Newspaper Di 

rectory for 1890 accords a regular circulation 
of more than 150,000 copies each issue. 


HARLESTON, 8. C. THE NEWS AND 
) COURIER. has the largest Daily, Weekly 
and Sunday idsue of any paper published in 
the State of South Carolina, according to the 
American Newspaper Directory for 1890. 


G ROCERIES: of all the publications de- 
W voted to the Grocery trade, according to 
the American Newspaper Directory for 1890, 
the largest circulation is possessed by the 
NATIONAL GROCER, R, week y, N. ¥. City. 


= VOICE, published i in New York City, 
one of the 28 publications in the 
United | States ~~ acocedin to a list pub 
lished by Geo. well & Co., circulate be- 
tween 100,000 aa X 50, 000 copies each issue. 


IPPINCOTT’S MAGAZINE, Philadelphia, 

Pa., is one of the 55 periodicals to which 

the new edition of the American Newspaper 

Directory for 1890 accords a regular circula- 
tion of more than 100,000 copies each issue. 


HE NEW YORK MORNING JOURNAL 

is one of the 55 newspapers to which the 

new edition of the American Newspaper 

Directory for 1890 accords a regular circula- 
tion of more than 100,000 copies each issue. 


y ORNING JOURNAL, published in New 
4) York City, is one of the 28 publications 
in the United States that, according to a list 
pesteied by Geo. P. Rowell & Co., circulate 
»tween 100,000 and 150,000 copies each issue. 


STEN, a Norwegian Weekly, published 

at Decorah, is credited by the American 
Newspaper Direc tory for 1890 with having as 
large a circulation as any newspaper in 
Iowa. Actual sworn circulation over 28,000. 


HE UNION GOSPEL NEWS, published at 
Cleveland, O., is one of a select list of re- 
ligious jc yurnals recom mended to advertisers 
by Geo, P. Rowe Co., as a desirable me- 
dium in its cotes EE ficld. Paid cire , 82,922. 


HE PHARMACEUTICAL ERA, published 

at Detroit, Mich., is one of a select list of 
sharmaceutical journals recommended by 
ie0. P. Rowell & Co, The ERA has the largest 
circulation of any journal to the drug trade. 


ONDON DAILY FREE PRESS, according 

to the American Newspaper Directory 

for 189, has the largest circulation of any 

daily in the Province of Ontario outside & 
the City of Toronto. GEO. P. ROWELL & C 


TS Weekly Edition of THE TORONTO 
MAIL, according to the American News- 
paper Directory for 1890, has the largest cir- 
culation of any nowspauet J rinted in the 
Province of Ontario. The } T Toronto, Can, 
HF WEEKLY EDITION of the MEMPHIS 
(Tenn.) AVALANCHE is one of the 100 
lst pablishe in America that, according to a 
ublished by Geo. P. Rowell & Co., cireu- 
tween 25,000 and 37,500 copies each issue. 
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HE KANSAS FARMER, published at To- 

peka, has the largest circulation of any 
Kansas newspaper according to the American 
Newspaper Directory for 1890. Ask forsample. 


SS UTH WESTERN CHRISTIAN 4pve- 

) CATE, published at New Orleans, La., 

one ot a select list of religious journals re = 

ommended to advertisers by Geo. P. Rowell 

Foo as a desirable medium in its particular 
eld. 


sig price of the American Newspaper D!- 
rectory is Five Dollars, and the purchase 
of the book carries with ita paid subse niptten 
to PRINTERS’ INK foroneyear. Address: GEO, 
P. ROWELL & CO., Publishers, No. 10 Spruce 
St., New Y ook. 


OME AND FARM, a semi-monthly, Is- 
sued at Louisville, Kentucky, has, 
according to the American Newspaper Di- 
rectory for 1890, a larger circulation than any 
other agricultural paper published south of 
the Ohio river. 
UeaEs: According to the American 
4Newspaper Directory for 18%, the 
NORTHWEST RN LUMBERMAN, a weekly 
journal of 56 pages, published in Chicago, has 
a larger circulation than any other paper de- 


voted to this interest. 
HE SATURDAY GLOBE, a weekly news 


paper, published at Utica, N. Y., is one of 
the 3 newspapers to which the ne w edition 
of the American New spaper Directory for 189) 
accords a regular seemetion of more than 
150,000 copies each issue 


Ts Lag! AL WORKER, published at New 
York, N. Y., is one of a select list of class 
ournals ‘recommended to advertisers by 

0. P. Rowell & Co., as a desirabie medium 
to reach the Stove, Hot Water and Steam 
Heating and Plumbing Trades. 


hes IRON AGE, published at New York, 

N. Y., is one of a select list of class jour- 

nals recommended to advertisers by Geo. P. 

Rowell & Co., as a desirable medium to reach 

— Hardware, Iron, Machinery and Engi- 
classes. Established, 1855. 


Cuares 1,500,000. There were print- 
ed and circulated for 1890 the above num- 
ber of G MANAC. An Almanac 
KE. iy the Gulf States. Space is al 
ready be ing BORKE & for 1891. Only 14 pages 
sold. J. RKE & CO., Macon, Ga. 


Rain an advertiser does business 
with our Advertising Agency to the 
amount of $10, he will be all owed a discount 
sufficient to pay for a year’s ee to 
Printers’ Ink. Address: GEO. P. ROWELL 
& CO., Newspaper Advertising Agents, No. 10 
Spruce St., New York, 


Qopramas CHRISTIAN ADVOCATE, pub 
lished at Columbia, has, according to the 
American Newspaper Directory for 189, a 
larger circulation than any other religious 
veriodical issued in the Siate of South Caro 
ina. For sample copies and rates, address 
CHARLES A. CALVO, Jr., Columbia, 8. C. 


HENEVER an acdvertiser does business 
with our Advertising Agency to the 
amount of $50, he will be presented with a 
complimentary on of the American News 
aoe! 40: 0k of 1,450 pages, price 
RO ELL. & CO. Newspaper 4 Ad- 
ve 1, jf - nts, 10 Spruce Bt. New Y 


EXAS FARM AND RANCH, a semi- 

monthly published at Dallas, has, ac- 
cording to the American Newspaper Direc- 
tory for 1890, by far the largest circulation of 
any agricultural periodical printed in the 
State of Texas. Eastern ce—2 Times 
Building, New York. J.C. J.C. BUSH, Manager. 


erst, PA.—Ge A.—Geo. P. Rowell & Co, 
yublish a list of the best or most widely 
circulated or influential newspapers issued 
at important business ney oy png oy the 
country ;—the nev a = a that 
ives the advertiser the most for his money. 
n this list nes NEWS, Daily, is named for 
McKeesport 
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CRANTON TRUTH.—Geo. P. Rowell & Co. 


t circulated or influential newspa) 


mcr pes centers throughout the 
wep in each place that 

adve: rtiser t most for his money. 

list THE TRUTH, Daily, is named 
ranton, Pa. 


LLEN’S LISTS.—THRIFTY FARMER AND 
FIRESIDE MAGAZINE, a according v3 pub- 
lished at Portland » the 
American Newspaper D: for 1 a 
circulation than any other arias 
wericultural periodical isoned in the State of 
ine. It is one of the renowned ALLEN’S 
LISTS publications. 


P= ILLINOIS.—Geo. P. Rowell & Co. 
publish a list of the best or most widely 
circulated or influential newspapers issued 
at important business centers throughout 
the country ;—the newspaper in each pans 
that gives the advertiser the most Sor his 
money. On this list THE TIMES, Daily and 
Weekly, is named for Pekin. 


LeaRy (N. ¥.) DAILY PRESS & EOE 


BOCKER a one ¢ the 
pM in Geo. Rowell & koa 's list 
of of Jeprenontacs hewspapers The Daily 
.- il ao Diishea 
— ‘am ewspapers pu e 
at Othe Capital of milly ew P Btate, Me in: 
dependent, newsy and reli: and re lable. 


Ure. p DAILY PRESS.—Geo. P. Rowell & 


ublish a list of the best or most 

ctlouleted or influential newspapers 

_ the ~~ —-—> “the 'mewepuper in each 
ou e ae newspaper in eac 

ves the vertiser the most for 


is Bawa i this it THE PRESS, Daily 
and Weekly, is named for for Utica. 
& Co. publis' s list of the best or most 
— eireul, 
a tthe coun atthe 
that gives the iad ment for his 
named for Sioux Falls. 
Gc ALENA, ILLINOIS.—Geo. P. Rowell & 
Co. pu 

pane circulated or influential newspapers 
issu t important business — through- 
that gives the advertiser the me oe ‘or his 
porn On this list THE GAZETTE, Daily 

RFOLK VIRGINIA.—Geo. P. Rowell & 
= ublish a list of the best or most 
issued at important business —. through- 6 
out the —y fp place ? 
5 
and ¥ : is named for Norfolk. 

publish a list of the best or most widely 

circulated or influential newspapers issued 
the country ;—the r 
that gives the ad iser the most for his 
Weekl} , is named for Dayt Dayton, Ohio. 
Pe Co, publis MISSOURI.—Geo. P. Rowell 


IOUX FAL 80. Dakota.—Geo. P. Rowell 
atimportan 
advertiser 
On this list, THE PRESS. Daily and 
Weekly, is 
lish a list of the best or most 
out the country ;—the ner neach place 
and Weekly, is named for Galena. 
widel reulated or influential newspapers 
vertiser INiAS. Daily his 
on this list THE VIRGIN 
prec Ohio.—Geo. P. Rowell & Co, 
at ———- business centers throughout 
neers place © 
money. On the ie list THE HERALD, Daily and 
ish a list of the best or most 
or 





ne 
% pes, the eteer steer LEADER, D Dally 
nt ist 
ney is named for Springfieid, 


ORWICH, CONNECTICUT. —Geo. P. Row- 
of & Co. Vine ppl tf the best or most 


and Wee 


pte, cireul, or influential newspapers 
at important business centers through- 
a iy Sy ~f in each 


— the neeneer 
the advertiser ae most 
Daily om On this list "THE B OLLETIN, 
Weekly, is named for N as- = 


PRINTERS’ INK, 


UBU 
publ 


UE, IOWA.—Geo. P. Rowell & Co. 
alist of the best or most widely 


Ts issued 
* — business — re throughout 
e country ;—the aoe in each 
hat advertiser the most 
money. On this list THE. TELE! RAPE. 
Daily and Weekly, is name is named for Dubuque. 


ALESBURG, ILL.—Geo. P. Rowell & Co. 
ublish a list of the best or most widely 
ted or influential news) rs issued 


» adver 
n this list THE 2 REPUBLIC N. REGIST 
Daily and Weekly, is named for Galesbur; 


OS ANGELES, CAL.—Geo. P. Rowell & Co, 
publish a list of the best or most widely 

cir or ial newspapers issued 
at important business centers throughont 
the My nyt ny —the newspaper in each place 
gives the advertiser the most for hi: 

—F, On this list THE TIMES MIRROR, 
Daily and Weekly, is named for Los Angeles. 


y GOB. St. John, N. B.—Geo. P. Rowell & 
Co. publish a list of the representative 
rs issued in cities having a 
more -— 





daily newspa 
population o' 


ded to edvertieere as coming up to 
the requisite standard of character and cir- 
culation, THE GLOBE, of St. John, is in- 
cluded in this list. 


DVERTISING IN GERMAN NEWSPA- 

PERS throughout the United States and 
Canada carefully executed, at favorable 
rices, and with every advantage ss to posi- 
aoe. « 80. 10'S chanene, WS P. ROW- 

Spru ew York City. 

er te List of all , ft _. Newspapers, 
with ion of each, in pamphlet form, 
sent on receipt of 10 cents. 


vanuge DISPATCH, Columbus, Ohio.—- 
Geo. P. Rowell & Co. publish a list of the 
representative dail a issued in 
cities having a popu — of more than 20,000; 
—the aneapapers h place which can be 
nded t to advertisers as com- 
ing up to ‘the requisite standard of character 
and circulation, SPATCH, of Colum- 
bus, Ohio, is included in this list. 


Perera, New Orleans, La.—Geo. P. 
Rowell & Co. publish a list of the repre- 
sentative daily newspa 
ates a ——s o aa ae 
e newspapers which can 
ly recommended to advertisers as com- 
ing up to the requisite standard of character 
enn circulation. The fap ayy of New 
rieans, La., is included in this 


CTL, Des Moines, Iowa.— Geo. P. 
Rowell & Co. publish a list of the repre- 
sentative daily teen rs issued | cities 
having a popaiato: more than 2),000;— 
the ne gemepapere place which on 

vertisers as com- 
ing up to the requisite provi of character 

and circulation. THE CAPITAL, of Des 

Moines, lowa,ds included in this list. 


5 we AND BULL STIS, William 

Pa.—Geo. P. Rowell & Co. publish a list 
of the representative daily newspapers issu 
in ‘cities having a population of more than 
20,000;—the newspapers in gagk place which 
can be specially recommended to advertisers 
as coming up to the sequteee standard of 
‘or character and circulation. e GAZETTE, 
Williamsport, is included in this ‘is t. 


EWISTON JOURNAL: Geo. P. Rowell & 
Co. publish a list (ONE PAPER IN A STATE) 
in which they name the one publication that 
“is read by the largest number of the best 
class < of persons” throughout each one of the 
States, Territories, Districts or Provinces of 
the United States ane .s-~ . Conete. 
For the State of Maine t “J a 
this list is the LEWISTON J AL. 


a) 





rs issued in cities 


adm A 
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HE ARGOSY, New York, a high grade, il- 
 lustrated weekly (32 pages and cover), is 
one of 36 publications that, according to a 
list published by Geo. P. Rowell & Co., circu- 
late between 75,000 and 100,000 co 

ue. The average is ily 00. A 
& cents per line, with disco dé Sor 


ASM Birmingham, Ala.—Geo. P 
Rowell & Co. publish a list of the rep- 
resentative daily newspapers issued in cities 
having a population of more than 2,000;— 
the newspapers in each place which can be 
specially recommended to advertisers as com- 
ing up to the requisite standard of character 
and circulation. The AGE-HERALD, of Bir- 
minvham, Ala., is included in this list. 


ARTFORD TIMES: Geo. P. Rowell & 

Co, publish a list (ONE PAPER IN A STATE) 
in which they name the one publication that 
“is read by the largest number of the best 
class of persons”’ throughout each one of the 
States, Territories, Districts or Provinces of 
the United States and Dominion of Canada. 
For the State of Connecticut hill named 
on this list is the HARTFORD 


ELEGRAM, YOUNGSTOWN, 0.— P. 
Rowell & Co., = a list of oy rep yre- 
sentative daily, yew papers ued in cities 
having a popul fon. of more than 2,000 ;— 
the newspapers in each place which can ‘be 
specially recommended to advertisers as com- 
ing up to the requisite standard of character 
and circulation. The TELEGRAM is the only 
Youngstown paper mentioned in this list. 


NE of the most successful advertisers we 

ever had always ordered his advertise- 
ments in this way : * Get the best service you 
can for me for $5,000." He left every detail 
tous. There is no more expensive luxury 
for an advertiser to indulge in than to tie 
his agent’s hands by getting him to tell in 
advance exactly what he will do. GEO. P. 
ROWELL & CO., 10 Spruce St., New York. 


ies each 
ver tising, 





RB’ RLINGTON FREE PRESS: 


Geo. 

Rowell & Co. publish a list (onE PAPER 
IN A STATE) in which they name the one pub- 
lication that “is read by the largest number 
of the best class of persons ” throughout each 
one of the States, Territories, Districts or 
Provinces of the United States and Dominion 
of Canada, For the State of Vermont the 
popes named on this list is the BURLINGTON 


HE INDIANAPOLIS NEWS: Geo. P. 

Rowell & Co. publish a list (ONE PAPER IN 
4 StTaTe) in which they name the one publi- 
cation that “is read by the largest number of 
the best class of persons” throughout each 
one of the States, Territories, Districts or 
Provinces of the United States and Dominion 
of Canada. For the State of Indiana the 
pe 7 nomet © on this list is THE INDIAN- 

SN 


OTH THE PHILADELPHIA EVENING 

ITEM AND THE SUNDAY ITEM are 
counted among the 27 newspapers to which 
the new edition of the American Newspaper 
Directory for 189) accords a regular circula- 
tion of more than 150,000 copies each issue. 
The ITEM is the only daily south of New York 
that is counted in this class. Its total edition 
including the Sunday issue, is the second 
largest in the United States. 


ANNER, Nashville, Tenn.—Geo. P. Rowell 

& Co. publish a list of the representative 
daily newspapers issu in cities having a 
population of more than 20,000, the newspa- 
pers in each place which can be +pe — 
ommended to advertisers as coming up t 
the requisite anaes uot character and cir 
culation, TH NNER, of Nashville, is 
included in this flee. In ai) standard news- 
paper directories for 1890 THF B BANNER is 
accorded the largest circulation « a 
in Nashville, and the publishers off 
any 1-¥ te will show that it is "not most 
read in hay and in Middle Tennessee. 

Advertisem taken under rt - 

that THE BANNER has 2,000 m ing 
bona-fide subscribers in Nashvill. ana jidie 
Tennessee than any other daily in the State. 


daily- 
to 


INK. 15 


sha SUNDAY EDITION OF THE BALTI 

MORE AMERICAN, according to the 
American Newspaper Directory for 189), has 
the largest issue of any Maryland newspaper 





WA! NTS SALE. 


paper, clearing 
Western State, town of 
caw for cash. POLON- 
care PRINTERS’ IN 


“7 SALE— Established Daily and Weekly 

Newspaper in an enterprising, go-abead 

Southern city of 12,000 inhabitants. Price, 

500. For full particulars, address “F¥.,” 
x 701, Brockton, Mass. 


MERICAN HOUSEKEEPING, an old-es- 
tablished Ladies’ Home et Le 
fide paid circulation each m« big 
TF Address AMERICAN HOUSE KEE 
ING, 26 W. Lake Street, Chicago, I 
ILL SELL—Half interest in aia 
paper, Daily and Weekly, rated by Geo. 
P. Rowell & Co. as “THE BEsT” in a booming 


New York town. A bargain for a competent 
journalist or printer. “A.,” Privrers’ Inx. 


OUBLE CYLINDER HOE PRESS and 
Brown Folding, Pasting and Cutting Ma 
chine for sale. Both in perfect condition. 
Size of bed, 36x50. Price, for both machines, 
Fey cash. Address ALBANY MORNING 
PRESS, Albany, N. Y. 


iw F YOU want to seli your Newspaper or 
Job Office, a Press or a Font of Type, 
tell the story in twenty three words and send 
it, with a dollar bill, to the office of PRINT 
ERS’ INK. If you will sell cheap enough, a 
single insertion of the announcement will 
generally secure a customer. 
RARE CHANCE.—One of the best Repub- 
“ape my plants in Northern Ohio 
is well supplied with all 
kinds of on and machinery. Circulation, 
1,700. Cylinder and two job presses. Popu. 
— of city, 8,000. Only Nef td = 
po Pas Good reason for selli me A 
a ” Printers’ Ink, New Yor 


R SALE.—The MARY TART LAND FARMER, 
with its plant entire, including the ac- 
cumulated electrotypes of 27 years, office li- 
brary and fixtures, an established job busi- 
The oldest and most ‘nfluential 


AND FOR 
Advertisements under this head %5 cents a line 
WANTED. 
Vy iy ANTED—FOREMAN of strictly Semnper. 
ate t, buk ‘and Job de take charge of 
pte wok and job departments, Ad 
ss LOCK Bc X 1223, Delaware, Ohio. 
ANTED—By a a competent man, position 
as Business Manager of a daily y paper. 
References first class. Might purchase an in 
terest. “FRANKLIN,” care INTERS’ INK. 
ANAGING ADVERTISER. — Position 
wanted by experienced advertiser and 
editor. Man of culture, education and liter 
ary attainments. Address “C.,” 3614 Prairie 
Ave., Chicago. 
VERY ISSUE of PRINTERS’ INK is 
religiously read by many thousand 
newspaper men and printers, as well as by 
advertisers. If you want to buy a@ paper or 
to get a situation as editor, the thing to do 
is to announce your desire in a want adver- 
tisement. Any story that can be told in 
twenty-three words can be inserted for one 
dollar. Asa rule, one insertion can be relied 
upon to do the business. 
FOR SALE. 
R SALE.—.Job Office, including $300 Press, 
Cabinet. Cost $70—cash $200, buys it. 
Address, PALEN E. FOWLER, 1529 Arch S8t., 
Philadelphia, Pa. 
YOR SALE—Democratic 
$2,400 a year. 
ay County Seat. 


tee cgrteuitarel magazine in Maryland—issued 


eekly. The health of the proprietor re- 
quires the sale. Address WALWORTH & 
, Baltimore, Md. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS, 


GKO. P. ROWELL & CO.,, Pustisuers, 
Office: No, 10 Spruce St., New York, 


Issued every Wednesday. Subscription 
Price: Two Dollars a year in advance; 
single copies, Five Cents. No back numbers, 
Wholesale price, Three Dollars a hundred. 

ADVERTISEMENTS, agate measure, 25 cents 
a line; $50 a page ; one-half paxe, $25; one- 
fourth page, $12.50. First or Last gang ee 
Second Page, next to the Last Page, or Page 
first following reading matter, $75. Double- 
column advertisements, occupying less than 
half a page, charged double price. Special 
Notices, two lines or more, charged at 25 
centsa line, Advertisements must be hande 
in one week before the day of publication. 








NEW YORK, JULY 2, 1890. 


WiTH this issue PRINTERS’ INK 
enters upon a new volume and the 
third year of its existence. It does 
not aspire to become a large paper, 
It recognizes that this isa busy age, 
and that the man who would be heard 
must speak briefly and to the point. 
As in the past, PRINTERS’ INK will try 
to give as much as possible in a con- 
densed form. 


FLATTERY is not ordinarily regarded 
as a legal tender; yet the skillful ad- 
vertising solicitor knows how to make 
a little go a long way. Even the most 
sensible men at times cannot help feel- 
ing pleased at what is the most obvious 
flattery ; and under such circumstances 
will err against their better judgment 
in making more generous contracts 
than the stern facts in the case 
would warrant. It is for this and 
kindred reasons that the man who 
has charge of the placing of adver- 
tisements should be gifted with an un- 
usually level head. 


A SOMEWHAT unique enterprise has 
just been put in operation by two bright 
newspaper men of Washington, D. C, 
It is called ‘‘ The Literary Advertising 
Bureau,” and proposes to cultivate a 
field which :t is believed has heretofore 


been neglected. Its managers are W. 
J. Lampton, the poet and paragraphist 
of the Washington Star, and P, C, 
Johnson, who holds a similar position 
on the Washington Pos. Mr. Lamp- 
tou has accepted an invitation to ex- 
plain more fully to the readers of 
PRINTERS’ INK the plan of the new 
enterprise, his article appearing on 
another page. 


PRINTERS’ INK. 


THAT a journal devoted entirely to 
the interests of the jewelry trade would 
scarcely prove a profitable medium in 
which to insert the advertisement of a 
house which dealt exclusively in shoe 
and leather findings, is a fact beyond 
discussion ; yet, notwithstanding this, 
there are many mistakes made in the 
placing of advertisements, and by those 
of whom better judgment would natur- 
ally be expected, which, to a man 
thoroughly conversant with the situa- 
tion, appear fully as ridiculous. 


AN article on the cost of advertising, 
which was originally published in a 
Western paper some months ago, has 
been industriously going the rounds 
of the press ever since in a more or 
less abbreviated form, Each time it 
has been recopied the number of inac- 
curacies contained have increased, 
until at last it has reached the form of 
the following item: 

The proprietors of our leading periodicals 
doubtless echo the statement: ** Advertising 
pays.”’ Here is the way it pays a few mag- 
azines and papers: 

A single page in a single issue of the Cen- 
tury magazine, taken for advertising, costs 

690; Harper's, $400, and other magazines 
from $350 to $190. A yea advertisement 
of one column in the Chicago 7rzdune costs 
$35,950 for the highest rate. ‘The New York 
Herald charges $36,203 for the lowest and 

39,500 for the highest-price column, One 
inch, or ten lines, one time in the Youth's 
Companion, costs $20. 

This should prove startling news 
for some advertisers. 

THERE are some classes of advertis- 
ing which it seems almost impossible 
to do justice to without giving a pretty 
full explanation. The natural result 
of such a course is a bulky and unat- 
tractive, if not altogether unreadable, 
advertisement. In order to overcome 
this objection various systems of dis- 
play have been devised, one of the 
best forms of which is found in a 
Chicago paper. It is put out by 
an insurance company, and occupies 
double-column space. The main body 
of the advertisement is set in para- 
graphs in uniform type, so as to leave 
a margin of an inch or more all the 
way down the left-hand side. _In this 
margin a word or two in italic type 
briefly announces the subject of the 
paragraph opposite which it stands. 
Thus the modern newspaper reader 
who is accustomed to get his news by 
reading the headlines is enabled to 
carry practically the same plan into 
the advertising columns, 





PRINTERS’ INK, 


For some weeks the New York 
World has been making a feature of 
its German ‘‘ want” advertisements 
and what are characterized as “‘ half- 
rate situation days.” On Mondays 
and Saturdays, advertisements coming 
under the head of ‘‘ Situations Want- 
ed” and ‘*‘ Help Wanted,” are inserted 
at special rates. Regarding the latter 
the World speaks as follows: ‘* Why 
remain idle? Every day there are 
hundreds of positions to be filled. 
Only a few people advertise for help. 
Courage and perseverance will bring 
their merited reward.” 

ane 

THE Little Rock (Ark.) Christian, 
whose scriptural advertisements were 
referred to in PRINTERS’ INK a few 
weeks ago, shows in its later issues 
some equally ingenious samples. 
Among these are found the following : 
A fancy grocery house quotes from 
Acts 10:14: ‘‘ I have never eaten any- 
thing that is common or unclean,” 
furniture house heads its announce- 
ment with the verse from Mark 14:15: 
** And he will show you a large upper 
room furnished.” Ezekiel 1:7 provides 
a boot-and-shoe house with the ap- 
propriate quotation: ‘‘ And their feet 
were straight feet, and the sole of their 
feet was like the sole of a calf's foot.” 
A dealer in groceries and produce 
quotes Proverbs 24:13 to the effect: 
** My son eat thou honey, because it 
is good ; and the honeycomb which is 
sweet to thy taste.” After this one is 
not surprised to turn to the editorial 
columns and find: ‘‘ Ads, next to 
reading matter this week. Look for 
something new soon. Nothing stag- 
nates in this office. The foreman has 
got a move on him.” 


THE obituary department receives 
as much attention, proportionately, 
from the country editor as it does from 
his city brother, who has a completely 


equipped ‘‘ graveyard,” or series of 
files, in which he preserves data regard- 
ing prominent men, ready to run in the 
paper the moment the announcement 
of their death is brought over the 
wire. Obituaries are not usually 
looked upon as advertisements, al- 
though relatives of the deceased fre- 
quently send in the facts for publica- 
cation without waiting to be requested, 
and buy a large number of extra copies 
to send tofriends, The editor, in such 
cases, is governed by a variety of con- 
siderations, chief among whicia is the 


prominence of the deceased. The 
Press, of Lawrenceburg, Ind., puts the 
matter upon a different basis : 

Obituaries or obituary resolutions upon any 
member of a household that is a patron of the 
Press, the first 100 words free, For all ad- 
ditional, two cents will be charged for every 
six words, cash to be sent with the manu- 
script. Obituaries or resolutions upon mem- 
ers of households not patrons of the Press, 
two cents for every six words, cash to be sent 
with the manuscript, These rules apply to 
everybody, regular correspondents included, 
and from them there will be no deviation. 

The benefit to be derived from this 
code of rules is obvious. Not only is 
an effective check placed upon the 
man who describes the virtues of the 
late departed to the extent of a column 
or two, but the community in general 
is shown the advantage of having a 
“ “ime § 

patron of the Press” in the house- 
hold, ‘‘ Now is the time to subscribe.” 
when 


A DISPUTED ORDER, 


Editor of Printers’ Ink: 

Please decide: A publisher owes an adver- 
tising agency $8 for a card in its directory, 
to be paid for in advertising. In due time the 
agency sends the publisher a circular, asking 
for free insertion of the agency cut, inclosing 
a blank agreement to be signed, The pub- 
lisher throws away the blank, and instead 
writes a postal, saying he will insert the cut 
to cancel his obligation to theagency, The 
agency sends its cut in response to this postal, 
and it is inserted to the amount of $8 net. 
The agency refuses to allow the claim, be- 
cause it does not authorize any papers to in- 
sert the cut for pay. The publisher claims 
that the agency must produce a contract from 
him in which he agreed to insert the cut for 
anything less than a fair price, or it is bound 
by the common law to pay a fair price for the 
service that is admitted by it to have been 
rendered, Which is right? Susscriser, 

Provided that the circumstances are 
just as stated, the burden of proof rests 
upon the publisher rather than the 
agency. Otherwise a dealer in any 
line of business might forward goods 
without an order, present his bill and 
claim that he was entitled to the money 
unless his victim could “‘ produce a 
contract ’’ showing that the dealer had 
agreed to <~* “anything less than 
a fair price.” Inthe case upon which 
PRINTERS’ INK’s opinion is invited, 
where the publisher’s difficulty comes 
in is to show that he had sufficient au- 
thorization to insert the advertisement. 
The mere receipt of the cut could not 
be held sufficient in itself. The pub- 
lisher should have insisted, in the first 
place, upon having an order from the 
agency, and in the absence of that ne 
was not justified in inserting the cut 
except upon the terns of the first propo- 
sition.—[Zd. Printers’ INK, 
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CLASS JOURNALS.* 


Perhaps the most remarkable feature 
of American journalism within the past 
ten years has been the growth and de- 
velopment of class journals. From the 


various religious sects and denomina- F 


tions down to the humblest trade, each 
has its special representative and cham- 
pion in the newspaper field. The num- 
ber of class periodicals now issued may 
be counted by the hundreds, whereas 
a decade ago there were few outside of 
the religious and agricultural press. 
These two classes of papers were 
probably the earliest in the field. 

To the advertiser the class journal 
presents advantages apparent and con- 
spicuous. It offers him a means of 
reaching just the class of people most 
likely to be interested in his wares. Its 
circulation is concentrated among the 
class he wishes to reach, while the 
ordinary family paper reaches all 
classes. The ready recognition of 
these advantages by advertisers is 
chiefly responsible for the rapid de- 
velopment of trade papers. Nearly 
all of them show an abundant adver- 
tising patronage, in some instances 
amounting to almost a complete trade 
catalogue. 

A list of the best class journals and 
periodicals has been compiled and is 
herewith presented. It-has not been 
attempted to have every field repre- 
sented, and for a more complete selec- 
tion the reader is referred to the 
American Newspaper Directory. 

RELIGIOUS. 
ADVENTIST. 
World’s Crisis, Weekly, Boston, Mass. 
ANTI-ROMAN CATHOLIC. 
Protestant ware a Phila., Pa. 


Arkansas Baptist, Weekly, ipette Rock, Ark. 
Standard, Weekly, ease Til. 
1 Messenger, Weekly, Mount Morris, 11. 

Ind ana Baptiat. Wook Indianapolis, Ind. 
Western Recorder, Weekly, Louisville, Ky. 
Watchman Lee A - ton, Mass. 
American Baptist cokly, Be. Louis, Mo. 
Central Baptist, Weekly, St. Louis, Mo. 
Christian uirer, Weekly, New York. 
Examiner, Weekly, New York. 

cal Recorder, Weekly, Raleigh, N. C. 
Journal & Messenger, Weekly, Cincinnati, O, 
National Baptist, Weekly, Philadelphia, Pa. 
Baptist Teacher, poathiy, Pa ladelphia, Pa. 
Texas Baptist & Herald, Weekly, Dallas, Tex. 
Religious Herald Weekly, Richmond. Va. 
Messenger & Visitor, W. St. John, N. B. 
Canadian Baptist, Weekly ‘oronto, Ont. 

CATHOLIC, 

Monitor, Weekly, San Francisco, Cal. 
Ave Weekly, Notre Dame, Ind. 
Holy Family, Sun: ay, New Orleans, La. 


* This list is republished from the 175th 
edition of Geo, P. Rowell & Co’s 256-page 











pamphlet called Newspaper ADVERTISING, Texas 


published in April of the current year, 


Gathotte Mirror, Weekly, Baltimore, Md. 
—- 


Sunday, Detroit, Mich, 
Chitreh Prowress an id Catholic World, Weekly, 


notte You ae d 
ou ni 
Union & ap oh 


TBadtalo,N v.Y¥. 





Yor 
an Union and Catho! c Times, Weekly, 
Tablet i Weekly, New New York, 


Catholic 
Catholic Columbian, Ei *, Columbus, oO 
Catholic Citizen, wane’ lwaukee, Wis. 
Catholic Record, Weekly, London, Ont. 
True Witness, Weekly, Montreal, P. Q. 
CHURCH OF CHRIST. 
Gospel Advocate, Weekly, Nashville, Tenn. 
CONGREGATIONAL. 
Advance, Weekly, Chi , Ti. 
Loagreesticnslis Week . Boston, Mass. 
Missionary Heral , Monthly, Boston. Mass. 
American Missionary, Monthly, New York. 
Home Missionary, Monthly, wow York. 





DISCIPLES. 

Christian Oracle, Weekly, Chicago, Il. 
Apostolic Guide, Weekly, Louisv ville, Ky. 
Christian presgets, eekly, St. Louis, Mo. 
Christian Leader, Weekly, Cincinnati, 0. 
Christian Standard, Weekly, Cincinnati, O. 

EVANGELICAL. 
Young Peo; iota Week Sunda ,Chicago, Til. 
Golden Rule, W 7, Boston, Hass 
Contributor, Monthly, 
Lamp of Life, Week 
Cc oe oe we ‘Wor eekl iy, New York. 
eekly, New York. 


Christian ieron, Weekly, N 
fogieates Christian We bg! = 
nde ent, 
Onsen ver Weekly, ie ee York 
Chureh Union, Monthly New Yor 
Evangelical Messenger, Weekly, Cleveland, oO. 
Union Gospel News, eWeekly, Cleveland, O. 
EVANGELICAL LUTHERAN. 
Lutheran Miss’y Journal, Monthly, York, Pa. 
FREE BAPTIST. 
Morning Star, Weekly, Boston, Mass. 
FREE METHODIST. 
Free Methodist, Weekly, Chicago, Ill. 
HOLINESS, 
Christian Witness and Advocate of Bible 
Holiness, Weekly, Boston, Mass. 
JEWISH. 
Jewish Voice, Weekty.! St. Louis, Mo. 
Jewish Messenger , New York. 
Jewish Tidings: Weekly, Rochester, N. Y. 
American Israelite, Weekly, Cincinnati, O. 
LUTHERAN. 
Lutheran Evangelist, Weekly Spetageets, oO. 
Lutheran Observer, Weekly. caster, 
METHODIST. 
Christian Advocate, wouw. Buffalo, N. Y. 
Christian Guardian, Weekly, Toronto, Ont. 
Sunday 1 Banner, Monthly .Toronto, Ont. 
METHODIST EPISCOPAL. 
N. W. Christian Adv., Weekly, Chicago, TI. 
8.W.Christian Adv., Weekly, Ne ow Orleans,La. 
oe by Herald, W Bosto' 

Mich. Christian Adv., Weekly: Detroit, Mich. 
Central Chr. Advocate, Weekly, St, Louis, Mo. 
Christian Advocate, Weekly, New York. 
Sunday School Journal, Monthly, New York. 
Northern Chr. Adv. Weekly, yracuse 
Ww rn Chr. Adv. “Weekly ( Cincinnati, 0. 
Christian Standard, Agee & Philadelphia, Pa. 
Christian Advocate, Weekly, Pittsburgh, Pa. 

METHODIST EPISCOPAL, SOUTH. 
Alabama Chr. Adv., Weekly Birmingham, Ala. 

Arkansas Methodist, Weekly, Little k,Ark. 
Wesle an Chr. Adv., Weekly, Macon, Ga. 
Christian Advocate, Weekly , New Orleans, La. 
Christian Advocate, Week y, St. 

Southern Chr. Adv., Weekly, Columb’ 
Christian Advocate, *Weekly, Nashville, ‘enn. 
Sun Monthly, Nashv gto Tenn. 


ristian A ly, Dal ‘ex. 
Christian yo img “Week! ~Ar me deny Va. 


Teteott. Mfich. 
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METHODIST PROTESTANT. 
Methodist Recorder, Weekly, Pittsburgh, Pa. 
PRESBYTERIAN. 
Interior, Weekly, Chtoeg », UL 
Christian Observer, W. , Louisville, Ey. 
. Presby teria, Wkly, linneapolis. Min 
Sokin St. Louis, Mo. 
St. Louis, Mo. 
Weekly, ew woe 
resbyter, weeniy, Gactanstt, oO. 
Chr. vee .P.), Weekly, a, _~ 
Presbyterian, Weekl ee 
Presbyterian Jour., eekly, Phi ieipbin, Pa. 
Presbyterian Banner, Wee ° ttsburgh, Pa. 
United Presbyterian (U. P.), Weekly, Pitts- 


burgh, Pa. 
Cumberland Presbyterian (C. P.), Weekly, 
Nashville, Tenn. 

Canada Presbyterian, Weekly, Toronto, Ont. 
Presbyterian Review, Weekly, Toronto, Ont. 
PROTESTANT EPISCOPAL. 

Living Church. woe, chs 0, Il. 

Churchman, Week ly, New Yor 

Church Record, Semi-Monthly, New York. 

Standard of the Cross, Weekly, Phila., Pa. 
REFORMED a. 

Christian Intelligencer, Weekly, New York. 
Ref. Ch. Messenger Weekly, Philadelphia, Pa. 
SEVENTH DAY ADVENTIST. 

Signs of the Times Weekly, Oakiand, Cal. 
SPIRITUALIST 

Religio- Philosophical Jour.,W"ly, Cetcago, Ill. 

Banver of Light, Weekly, Boston, Mass 

UNITARIAN, 
Christian Register. Weekly, Boston, Mass. 
UNITED BRETHREN. 

Religious Telescope. Weekly, Dayton, O. 
UNIVERSALIST. 

Gospel Banner, Weskty. Au 

Christian Leader, W: ly, 
UNSECTARIAN, 

Christian Cynosure, Weekly, Chicago, Il. 

Record of Chr. Work, Monthly, Chicago, Il. 

Witness, Weekly, New York. 

Homiletic Review, Monthly, ‘New York. 

Sunday Sch. Times, Weekly, Philadelphia, Pa. 





sta, Me. 
ton, Mass. 


BEE KEEPING, DAIRY- 
RTICULTURE, LIVE -STOCK, 


Brester and , ene Weekly, San Fran- 


Pacific use ‘Press, W" ly, San Francisco, Cal. 
Colorado rormet, > rhe Denver, Col. 
y, Denver, ¢ Col. 
Poultry World, wees ; Hartford, Conn. 
Southern Cultivator, Monthly. Atlanta, Ga. 
Southern Farm, M. ta, Ga. 
Drovers’ Journal, Weekly _. Til. 
American Bee Journal “a ae til. 

ers’ Gazette, ke, Week the hicago, I it 

a 
0, m. 


ti. * 


AGING. HO LTURE 


hicago, 
e Farmer, Weekly, C 0, 
Western Rural, Weert. Chicago, Ill 
American Farmer, Live Leng | and Poultry 
> aa, monthly Chi 
airy Wor! on 
American Breeder, tal Gafeago mM. 
owman, Month ye in Ii. 
Farmers’ Call, soney. . a 
Western —~ 7% “guiney, 1 
American Gone Month , Fort we 
, Indianapo! "tnd. 
Indianapolis, Ind. 
cine. Towa. 
‘arm Journal, Semi- 
, Des Moines, Towa. 
orn, Farmer and Stockman, Monthly, 
ow 
Kan A. ay on Dy Weekly, T , Kan 
Farmers’ Home Journal, W’ly, Louisviile, Ky. 
Home & Farm, fom Monthly, Louisville, Ky. 
ee 


Maine Farmer, W 
Amer oe ee Wie Wee ly, ton, Mass. 
Floaxhman, ¥ ly, Boston, Mass. 
Ney England er, Weekly, Boston, Mass. 
at Wkly, Springfield, Mass. 
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Farm & Home, 8.-Monthly, Springfield, Mass. 
Farm, meee eat Home, Semi-M’ thly. Minne 


Live oBtock tr Indicator, W’'ly, Kansas City, Mo. 
Journal and Agriculturist, Weekly, Kansas 


City, Mo. 
Colman's Rural World, W’kly, St. Louis, M 
Journal of culture, W'kly, St. Louis, Mo. 
Home, Farm | M’thly, St. Louis, Mo. 
itontena Farming an Stock ournal, Wkly. 
Helena, Mont. 
Nebraska Farmer, Weekly, Lincoln, Neb. 
Western Stockman, S.- Monthly, Omaha, Neb. 
Mirror & Farmer, . N. H. 
Orchard & Garden, M’thly, an Silver. N.J 
Country nee ay Weekly, Albany, N. Y 
Poultry Monthly, A 
Farmers’ Journal, Weekly , Buffalo, N. y. 
Popular Gardening, Monthly. Buffalo, N ya 
American Dairyman, Weekly, New Yor kc. 
Rural New Yorker, Week! ew York. 
American Agriculturist, ‘onthly, New York. 
American Garden, Monthly, New York. 
Our Country Home, Monthly, New York. 
Orange Co. Farmer, W’ Ky, ort Jervis, 
American Rural Home. vty. Rochester, 
t 


N. Y. 
N.Y. 
Vick’s Til. Magazine, M’ Roehester.'N. Y 
Progressive Farmer, Weekly Ralsig®. N.C. 
—_ Farm News, Monthly, Ak n, O. 
m. Grange Bulletin, ‘Week! "eimctanats, 0 
Ohio Practical Farmer, w'k y, opened, oO 
Farmers’ Home, Monthly, Dayt 
Farm & Fireside, S.-Monthly, pr minefield, oO. 
Park’ 8 vigeal Magazine, Monthly, Fannetts 


urg 

Seed Time & Harvest, Monthly, La Plume, Pa. 
Farmers’ Friend, Weekly Mechanicsburg, Pa 
Practical Farmer, Wee ly, Philadelphia, Pa. 
Farm & Fireside, 8.- M’thly; Philadelphia, Pa. 
Farm Journal, Monthly, Philadelphia, Pa. 
Rural Home, Monthly, Philadelphia, Pa. 
National —.7 7 and Farmer, Weekly, 

Pittsburg 
Am. Seteekeen. Monthly, Alexandria, S. Dak. 
Dakota Farmer, Semi-Monthly, Huron, S. Dak. 
Texas Farmer, Weekly, Dallas, Tex 
Texas Farm & Ranch, } Monthly, Dallas, Tex. 
Texas Live Stock Jour. > Fort Worth, Tex. 
Hoard’s Dairyman, W" ‘ly, Fort Atkinson, Wis. 
Der Haus und saan rreund, Weekly, Mil 


waukee, 

Acker und ‘Gartenbau p Settune, Semi-Month 
ly, Milwaukee, W 

Wisconsin Agricu curiet, S.-M'ly, Racine, Wis. 

Farmers’ Advocate, Monthly London, Ont. 

Farm and Fireside, Weekly Toronto, Ont. 

Forest and Farm Weekly, “Toronto, Ont. 

Rural Canadian, Monthly, Toronto, Ont. 


MEDICINE AND SURGERY. 

Journal f the American - Associa- 
tion, yb A , Chicago, I 

Medical & Surgical Jour., Ww My. Boston, Mass. 
Therapeutic Gazette, Monthly, Detroit, Mich, 
Medical Brief, Monthly, St. Louis, Mo. 
Medical Journal, V Wee Ay, New York. 
Medical Record, Weekly, New York. 
Internat. Journal of Surgery, M’ ly, New Y ork. 
Medical World, Monthly, Philadelphia, Pa. 


EDUCATION. 
Public School Journal, M’ly, Bloomington, I!!. 
School Herald, Semi- Monthiy, Chicago, Ii. 
Journal of Education, W Laoag Mass. 
American Teacher, Monthiy. joston, Mass. 
Popular Educator, Monthly, Boston, Mass. 
Am. Jour. of Education, ‘ly, St. Louis, Mo. 
School Journal, Weekly, New York. 
Teachers’ Institute, Monthly, New York. 
Nat. Normal Exponent, M’ly, Cincinnati, O. 


CHILDREN AND YOUNG PEOPLE. 


Young People’s Weekly, Chicago, Tl. 
Youth’s Gompanton, Ww eekly poaten, Mass. 
Babyland. Monthly, Boston 
Our Little Ones, onthly, Boston, Mass. 
Pansy, Monthly, Boston, M. 
Wide Awake, fonthly yl Mass. 
Argosy, eekly, New York. 
s of New York, Weekly, New York. 
Golden Hours, Weekly, New York. 
Golden Weekly, Weekly, New York. 
Harper's Young People, Weekly, New York. 
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Our Youth, Weekly, New York. 

St. Nicholas, Monthly, New York. 

Treasure Trove Monthly, New 

Golden Dz. 8, Weekly, Philadel pia, Pa. 

Our Young People, Bi w'ly, Philadelphia, Pa. 


HUMOROU 8. 


Wasp, Weekly, San Francisco, Cal. 
Arkansaw FY ad ag Weekly, *Chicag: », Til, 
Humorist, Weekly, St Louis, "Mo. 
Judge Weekly, New York. 

Life, Weekly, New York, 

Munsey’s Weekly, New York. 

Puck (English), Weekly, New York. 
Puck (German), Week y, New York. 
Texas Siftings, Weekly, New York. 
Puck's Library, Monthly, New York. 
Peck’s Sun, Weekly, Milwaukee, Wis. 
Grip, Weekly, Toronto, Ont. 


SCIENCE, ELECTRICITY, ENGINEERIN } 
ME CHANICS, MILLING, MINING 

Mining and Scientific Press, Weekly, San 
‘rancisco, Cal. 

Mining & Scientific Review, W’ly, Denver, Col. 

American Engineer, Weekly, sot, ul. 

Mining Review, Week ly, Chicago, Ill 

American Miller, Monthly, Chicago, il. 

Senttonery Engineer, Monthly, Chic 

Wood Worker, Monthly, Indianapolis, 

Power & Transmission, M'ly, Mishawaka, axa. 

—< ~~onem Miller, Weekly, Minneapolis, 
nn 

Hestawestern Mechanic, Monthly, Minneap- 


° nn 

Rolier Mill, —— Buffalo, N. Y. 

American Anal eekiy, New York. 

Electric Age, , New Yor 

Electrical Lory eekly New York. 

Electrical World, «ites New York. 

Bugincorme and Building Record and Sani- 

ary Engineer, Weekly, New York. 

moginderten & Mining Jour. W'ly, New York. 

Iron Age, Weekly, New Y: York. 

Science, Weekly * New York. 

Mechanical Hews, Sem:-Monthl R New York. 

Electrical Engineer, Monthly, fork. 

Popular ae mooeaty New York. 

Power-Steam, Month y, Hew yore. 

Artisan, Monthly, Ginsiunati, O 

Western Machinist, S.-Monthly, Cleveland, 0. 

Millers’ Review, Monthly, Philadelphia, Pa. 

United States Miller and Milling Engineer, 
Monthly, Milwaukee, Wis. 


SPORTING. 
Breeder & S postousan. Wty, 8. Doane feeo, Cal. 
American Fleld, W eek inte AZO, 
Dunston’s 8 iri of the Turf, W AG ohicago, Nl. 
Horseman. xly, Chicago, 1 
Bicycling Word. eek ston, Mas: 
iustrated Police News, ‘w" ly, sheng _ 
rting News, Week] uis, Mo. 
ipper, Weekly, New 
Forest and Stream Weekl ’ New York. 
Illustrated News, Weekly, New York. 
. Weekly, el York. 





National Police Ga 
Spirit of the simes, Weekly, New York. 
Sporting T Weekly, New York. 
Sportsman, Weekly, New York. 

Turf, Field and Farm, b haf New York. 
Outing, Monthly, New Yor 

Sporting Life, eekly, Philadelphia, Pa. 


MUSIC AND DRAMA. 


Brainerd) 's Musical Ley Mm’ +¥ Chicago, Ill. 
sader, Monthly, Boston 

Kunkel’s Musicai hoview, to iy, St. Louis, Mo. 

American Musician, Weekly, ew York. 

Clipper, Weekly, New Yor 

Dramatic Mirror, W eekly, New York. 

Dramatic News, ‘Weekl . ‘New York. 

Dramatic Times, Weekly, New York. 


FASHIONS, 
Ladies’ Fashion Journal, M’thly, Chicago, Il. 
Young ies’ Bazar, Monthly Chieago, Til. 
Fashion 5 es Fancy, Monthly, Tye. Louis, Mo, 
Harper’s eekly. New York. 
Delineator, Monthly, N New York. 
>; s Illustrated Magazine, Monthly, 


w York. 
ae. 4. Monthly, New York. 


PRINTERS’ INK, 


Fashion Bazar, Monthly, New York. 


y, 
Lady’s Bazar, Monthly, New York. 
L Art de la Mode, Monthly, New York. 
Mme. Demorest’s Fashion’ Journal, Morthly, 


New York. 
Woman’s World ag ag New York. 
Godey’s Ladies’ Book, M’ly, Philadelphia, Pa. 
Home Queen, Monthly)! Philadelphia, Pa. 
Peterson’s Magazine, M’hly, Philadelphia, Pa. 
lies’ Journal, Monthly, Toronto, Ont. 
Les odes Francaises. Illustres, Weekly, 
Montreal, P. Q. 
HOUSEHOLD. 
Household Pilot, Monthly, New Haven, Conn. 
Woman’s Work, Monthly, Athens, Ga. 
Home Cirele, Monthly, Bloomington, Ill. 
American Housekeeping, M ly, Chicago, Tl. 
Happy Hours Magazine, S.- M 4 ‘Augusta, Me. 
Vickery’s Fisestse Visitor, Semi - Monthly, 
Augusta 
ae arth: nd ene ray Augusta, Me. 
Jottage Hearth, Monthly, »ston, Mass. 
a Monthly, Boston, Mass. 
Household C ompanion, ‘W’ly, Boston, Mass. 
Household Monthly, Boston, Mass. 
New England Fireside, M’thly, Boston, Mass. 
Good Housekeeping, Bi- Weeki. , Springfield, 
ass. 
Housekeeper, Semi-M’ na Minnea pus, Minn. 
Dorcas Magazine, Semi-Monthly, w York. 
Home Maker, Monthly, New York. 

d Companion, Monthly, New York. 
Household courant’ Monthly, New York. 
Housewife, Mo iy, New ork. 
adies’ World, Monthly, New York. 

People’s Home Journ Monthly, New York. 
City and Country, Month , Columbus, O. 
Ladies’ Home Comp. iy, eine. P ld, O. 
Home a Monthi SB adelphia, Pa. 

mn Home Journal and Practical House- 

r, Month! p Peindes hia, Pa. 

Parlor & RY Kitchen onthly, P' iladel shia, Pa. 
Table Talk, Monthly, Philadelphia, 
Household, Monthly, Brattleboro, Vt. 


GRAND ARMY OF THE REPUBLIC. 
Western Veteran, Weekly, Topeka, Kan. 
Home and Country, Monthly, New York. 








TEMPERANCE AND PROHIBITION. 


Lever, Weekly, Chicago, Ill. 
Union Signal, Weekly, Chicago, Til. 
Interstate Press, Weekly, Davenport, Iowa 
Northwestern News, W'ly, Davenport, Iowa. 
Center, Week! , Lansin, , Mich, 
Pioneer, Weekly, New York. 
bs Weekly ew York. 

Beacon, W: t , Springfield, O. 
New Era, Wee! ly, Ma id, O. 
Issue, Weekly, Nashville, Tenn. 
Northwestern Mail, Weekly. Madison, Wis. 
Northern ) 1-4, Bi-W'ly, Montreal, P. Q. 


COMMERCE AND FINANCE. 


Journal of Commerce, Weekly, Chicago, Ill. 

American Storekeeper, Monthly, Chicago, LIL 
Manufacturers’ Record y; Bat Baltimore, Md. 
Commercial Bulletin, Week Boston, Mass. 
Commercial Reporter, Week y, Boston, Mass. 
Manufacturers’ Gazette, W’kly, Boston, Mass. 
a Tradesman, Weekly, Grand Rapids, 


ee oy of Commerce, Weekly, St. Louis, Mo. 
Trade Review, Weekly St. Louis, Mo. 
Journal of Commerce, Daily . New York. 
American ker, Weekly, New York. 
Bradstreet’s, Weekly, New York. 
Financier, Weekiy, ew York. 
Canadian Journal of Commerce, Finance and 
Insurance Review, W’kly, Montreal, P. 
Canadian Trade Review, W’ly, Montreal, P. 


ARCHITECTURE AND BUILDING. 


American Contractor, Weekly, Chicago, Ill. 

Southern Manufacturer & Builder, Monthly, 
Louisville, 

American ‘Architect and Building News, 
Weekly, Boston, Mass, 

Builder or and Woodworker, M’thly, New York. 

Carpentry and Building, foneny New York. 

Manufacturer & Builder, Monthly, New York. 
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Scientific American ( Architects’ and Builders 
edition), Monthly, New York 
Shoppel’s Modern Houses, Q’ terly , New York. 


DRUGS, PAINTS AND PAINTING. 
Western Druggist, Monthly, Chicago, Ill. 
Druggists’ Bulletin, Monthly, Detroit, Mich. 
Pharmaceutical Era, Monthly, Detroit, Mich, 
National Druggist, 8. -Monthiy, St. Louis, Mo. 
Oil. Paint and Drug Reporter, Weekly, New 


New 


ork. 
Phqrmacoutionl Record, Semi-Monthly, 
fork. 


ork. 

American Druggist, Monthly, New York. 

Druggists’ Circular and Chemical Gazette, 
Monthly, New York. 

Painters’ Magazine, Monthly, New York. 

House Painting and Decorating, Monthly, 
Philadelphia, Pa. 

GOODS, FANCY GOODS, NOTIONS, 

GLOVES AND SILKS, 

Textile eantnetutinn World, Monthly, Bos- 
ton, Mass. 

Dry Goods Chronicle, Weekly, New York. 

Dry Goods Economist, Weekly, New York. 

Fancy Goods Graphic, Monthly, New York. 


DRY 


GROCERIES. 
New England Grocer, Weekly, Boston, Mass. 
ame rican Grocer, Wee’ ekly, New York. 
National Grocer, Weekly, New York. 
Grocer, Weekly. Philade Iphia, Pa. 


HARDWARE, CROCKERY AND GLASS- 
WARE. 


American Artisan, Weekly, Chicago, Ml. 
Iron Age, Weekiy, New York 
Metal Worker, Weekly, New York 
Commoner and Glass Worker, Wee kly, Pitts- 
burgh, Pa. 
INVENTIONS AND PATENTS. 
Patent and Court Record, Monthly, Wash- 
ingtor 
Scientific ‘American, Weekly, New York. 
L LU MBER. 
Northwestern Lumberman, Weekly, Chicago, 
Ill. 


Lumberman, Monthly, St. Louis, Mo. 

Lumber World, Monthly, Buffalo, N. Y 

Southern Lumberman, Semi Monthly 
ville, Tenn. 


METALS AND MACHINERY. 
Tndustrial World, Weekly, Chicago, Ill. 
Farm Machinery, Monthly, St. Louis, Mo. 
American was hinist, Weekly New York. 
Iron Age, W aly. New York 
Metal Worker, Weekly, New York. 
Power-Steam, Monthly, New York. 

NEWSPAPER ADVERTISIN Ga. 
Printers’ Ink, Weekly, New York. 


, Nash 


RAILROADS, 


Railway Age, Weekly, Chicago, TIL. 
Railroad Gazette, We sekly, New York. 


GERMAN. 


Ill. Staats-Zeitung, Deity & W'"ly, Chicago, IL. 
Die Rundschau, feek! y, Chicago, Ill 

Anzeiger, Daily and Weekly, iSuisville, Ky 
Deutsche Correspondent, . Diy, B Baltimore, & Ma 
Katholische Vi Zeitung, Weekly, Balti 


more, Md. 
Der Volks oicens. F DL thw ay, 8, F Paul, Minn. 
Amerika, Dail wy A Louis. Mo. 
Die Westliche F oat wy ly & "Ly, St. Louis, Mo. 
ba rer y, - tad York. 


— 
Katholisches ¥ 
New Yorker Revue. 8 ork. 
New Yorker Shientins Le “Wochenblatt, 
Weekly, New York. 
(German edition), Weekly, New York 
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Sonntags- Nachrichten, Sunday, New York. 
Der Christliche Apologe te, W’ly, Cincinnati,O. 
Volksblatt, Daily and Weekly , Cincinnati, U 
ahreitsfreund, Weekly, Cincinnati, O. 
Anzeiger, Daily and Sunday, Cleveland, O. 
Der Christliche Botschafter, Weekly, Cleve 


an 
Ohio Waisenfreund, Weekly, Columbus. O. 
Weit-Bote, Weekly Allentown, Pa. 
Demokrat, Daily & Weekly, Philadel phia. Pa 
Neue Freie Presse Daily, 3 Philadelphia, Pu 
Freiheits Freund D'ly & W'ly, Pittsburgh, Pa. 
Pittsburger Volksblatt, D’ ty Pittsburgh, Pa 
Deutsche Warte, Semi-W"ly, Milwaukee, Wis. 
Germania, Semi-Weekiy ilwaukee, Wis. 
Herold, Daily and We oxi , Milwaukee, Wis. 


FRENCH. 
Courrier Des Etats-Unis, Daily and Weekly, 
New York. 
Le Monde, Daily and Weekly, Montreal, P.Q 
L’Evenement, Daily, Quebec, P. ¢ 
Le Cultivateur, Weekly, Quebec, 
- oS aa 
BREVITY AND SPICE. 


e 
P Q. 


Thoroughness, industry and tact are 
necessary in writing and keeping up a 
series of paying announcements. Read- 
ers nowadays demand variety in what 
they read, whether it be in their literary 
matter, their news or their advertise- 
ments. Monotony tires them. Brevity 
and spice are absolutely essential to 
success in advertising. Every mer- 
chant can, with profit, study the meth- 
ods employed by large advertisers in 
attracting attention to their wares. It 
is not necessary that the style of any 
one of them be copied literally, but 
points can be secured from each and 
all which will be of assistance in work- 
ing up a series of remunerative an- 
nouncements. Each advertiser should 
use such suggestions as come in his 
way for all there is in them, adapting 
them to his own particular needs. 
Above all things, never advertise your 
competitor by scolding about him. Ad- 
vertise your own goods and get all the 
return you can for your money, Don't 
get into a rut,—£x 

<o 


TARTS A ND TESTIMONIALS. 


to beat when 
testimonials 


The advertiser is hard 
it comes to extracting 
from the public, says the London 
Globe. Here is the letter which a 
prominent firm of colic composition 
makers is sowing broadcast through 
the advertising columns of English 
newspapers ; 

Mr. W. H. Smith, of 11 Pinchbeck Cot- 
tages, Aston, writes “I have tried your culic 
composition in a distressing case of gooseberry - 
tarteache. I have much pleasure in stating 
that withia the first ten minutes I was re- 
lieved from al) the acuter pangs, and within 
an hour | wa: able to digest, with enjoymert 
and perfect impunity another green-goose- 
berry tart. 





PRINTERS’ INK. 


t ical 2 t of the Herald; but 
I shall be more than pleased if, through the 
medium of Prinrers’ Ink, advertisers are 
112 WALL St., New York, June 16, 1890, { | aroused from their lethargy upon this objec- 


MR. BURGESS REPLIES. | 
a ! 


Tue ATHLOPHOROS Company, V! 


Editor of Printers’ Inx~ | 
I am glad to see that at least one individual 
has got the courage to defend a system which, | 
in my opinion, judged in the light of modern | 
progress, is but little raised above the level of | 
barbarism, At the same time, your corre- } 
spondent, S. S. Rogers, while in a measure 
defending the present system of overcharging | 
by those newspapers which are ruled by a! 
despotic hand, entirely mistakes the tenor of | 
~ | last letter, He says that I entirely mis-| 
take the purpose of “ such a paper as the New 
York Herald in refusing display advertising 
is artistic excellence or typographical effect. 
If he will read my letter again, he will find 
that a point I distinctly made was, that it was 
revenue and not artistic effect which induced 
these geniuses to rob the advertiser. His} 
argument, or perhaps more correctly, asser-' 
tion, that ‘‘ a newspaper publisher has a fixed ; 
amount of advertising space to dispose of, and | 
this amount, if elastic at all, is only to avery 
limited extent,” does not in the least apply to 
anything I said in my former letter, hat I 
maintained was, and I do so now in all ear- 
nestness, is that when an advertiser purchases 
space he ought at least to have some say as to 
how that space shall be disposed of. With 
the elasticity of the modern newspaper, or the 
newspaper owner's peculiar conscience, I | 


paper proprietor sells a certain amount of 
space, it is a clear indication that he has it at 
his di 1; therefore, cuts or display adver- 
tising do not in the least enter into the consid- 
eration. I am not arguing about the price a 
newspaper proprietor chooses to charge for 
space; but on behalf of the advertiser, who, 
when he purchases it, ought to have the 
right, at least to some extent, to use it as he 
thinks proper. 

It certainly appears to me that any news- 
paper, which in any shape or form handicaps 
the advertiser, is standing in its own light, and 
ought to be looked upon as an enemy to the 
development of modern methods of business. 
I mairc.tain that when advertising space is pur- 
chased in a paper it ceases to be the property 
of the owner of that paper, but becomes 
property of the advertiser. Indeed, I should 
regard this as an established fact, beyond the 
possibility of successful dispute. All _ the 
news prietor can do is to make con- 
diene how tt shall be used,and in doing so | 
he ought to consult the wishes of his client. 
It is idle to suppose that the newspaper owner 
knows better than the advertiser how the space 
can be best used, It is the inconsistenc 
with which newspapers are ged to which | 
I object, and that inconsistency cannot better | 
be illustrated than in the New York Herald 
and the 7Zelegram. My object in calling at-| 
tention to ‘ typographical art,” was the argu- | 
ment used in a letter to your valuable journal | 
from the pen of the manager of the Brooklyn 
Eagle. | have not been connected with news- | 
papers for the last eight or ten years, in al- 
most every capacity, not to know that the 
double and quadruple rates charced for dis- 
play advertising are simply a means to obtain | 
revenue, Indeed, I think 1 made this quite | 
plain in my first letter. 

Your correspondent’s ref eto the New 
York Herald and its lack of space is end 
in keeping with the boastful editorials whic 











| 
regularly appear in its Sunday issue. I 4 
not so vain as to suppose that anything I can | 
say, or indeed, any one else,can change the | 





| tionable practice of denying them the nght to 


use what really belongs to them to the best of 
their judgment. Joun T. Burcgss. 


I ____________ 
Carta serve. PP) Save foe’ Boston 





Are Invited to Examine 


zine for Parents, Teach- 
ers, and Students, 


| oS EERO 
® College and School 
e ise the new Monthly Maga- 
™ ud 


Tica, N. 





A New Handy Binder for 


“Printers’ Ink.” 


flat, like a book, and when file is 
bind 


Opens 
completed there is no n of re’ ing. 


Made in cloth-covered boards, with title 


stamped in 
of 60 cts. lice the publishers, 


It. Sent, post id, on receipt 


GEO, P. ROWELL & CO., 10 Spruce St., N. Y. 





BELT DRESSING 


AND 
Leather Preservative. 


ted to give satisfaction. It abso- 
Thor- 


Warran 
lutely prevents a belt from Slipping. 


rves the leather and protects 


JOS. DIXON CRUCIBLE CO. 


Jersey City, N. J. 


oughly 
have nothing in the world to do, If a news- | pas now of the belt. It will pay you to 





se die dih  tiaitinccd  dn did dn di  ind  d, ) 


The Weekly Edition 


OF THE 


ALBANY (N.Y,) 
JOURNAL 


is one of the 4 publications in 
America that, according to 
a list published by 


GEO. P. ROWELL & CO., 
circulate between 


37,500 and 50,000 


PSS | 


ONE OF THE 28. 


The American 
Agriculturist, 


OF NEW YORK CITY, 
is one of the 28 publications in the 
nited States 


Ui that, according to a 
list Pre P. Rowell & 
Co., circulate een 


[100,000 and 150,000] 


copies each issue. 
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PRINTERS’ INK. 


TROY. 


Population....... 70,000 
West Troy....... 15,000 
Lansingburgh.... {2,000 

25,000 
Waterford........ 5,000 
Green Island 3,000 


Total 130,000 


All within a radius of three miles from Troy. 


The TROW DAILY PRESS isthe LEADING FAMILY NEWS- 
PAPER within the district named, and ALL ALONG THE BAILBOADS 
running north into VERMONT and to the CANADA LINE, 

Eight pages, $7 per year, 15 cemts per week, 3 cemts single copy. 

It is the POPULAR paper of Troy. 

HANDSOME, BRIGHT, CHEAP, 

Advertising rates the LOWEST, considering the circulation is the highest. 


The American Newspaper Directory rates it F | (exceeding 10,000). 


Undue Haste, 


Foe te in skipping the country 
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or coming to a decision, does not always 

bring the best results, We find, however, 

that in these days of advancement. 
rapid progress can be made, and 

made, too, in a healthy and lasting manner. One 
of the great «Principles in doing business of to- 
oy is to ** Hoe in.?? We found we had 
hustie hard in order to print our 
200,000 editions of COMFORT on com- 
mon cylinder presses, and as the circulation 
is rapidly increasing, yearly subscrip- 
tions pouring in both Summer and Winter, 
we were obliged to arrange for a comfortable 
way of turning off our work, Therefore, our 
Double Perfecting Web Book Press, manufac- 
tured by the well-known house of R. Hoe & Co, 
(the contract price for which was $22,500.00), is 
the result of ** hoeing in,.*? Je can now 
print Two Millions a month, if we want to, but 
500,000 circulation is all that we shall claim 
commencing with October next. Our rates for 
pate Space at present are $1.00 per 
te line (no time or space discounts), and 

t éy advance September rst. While it is 
said that * Haste makes waste,”’ we trust any 
one who wants to reach the rural districts largely 
will bear in mind that ** Delays are dangerous,”’ a we hold strictly to our prices, 
=! Se mg > 1st it is gi. 5° per line, October rst 8 r line for space in COM 
RY. n be o now, arly contract, = : -00, at the agencies, or of 

TSE GANNETT & MORSE "CONCERN, Aucusta, Maine, 
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American Newspaper aig 








1890. | 


Twenty-second Annual Volume. 








Fourteen Hundred and Fifty-two | 
Pages. Price, FIVE DOLLARS. 


This work is the source of information on 
Statistics of Newcpapers in the United States 
and Canada, 

Advertisers, Advertising Agents, Editors, 
Politicians and the Departments of the Gov- 
ernment rely upon its statements as the 
recognized authority. 

It gives a brief description of each place 
in which news: rs are published, stating 
mqmeect county, population of place, etc., ete. 

It gives the a of all Newspapers and 
other Periodic: 

It gives the. Politics, Religion, Class or 
Characteristics. 

it gives the Days of Issue. 

It gives the Editor’s name. 

It gives the Publisher's name. 

It gives the Size of the Paper. 

It gives the Subscription Price. 

It gives the Date of Establishment. 

It gives the Circulation. 

'é gives the Names of all Papers in each 
County, and also shows the geographical | 
SC etion of the State the County is located in, | 

It also contains many valuable Tables and | 
Classifications. 
Sent to any address on receipt of price, by 
GEO. P. ROWELL & CO., | 
PUBLISHERS, 
(Newspaper Advertising Bureau), 
to Spruce St., New York, 


EWSPA A BOOK) 


sme — 


256 Pages, 
DAILY NEWSPAPERS = NEW YORK 








Contains: 
CITY, with SEWsPAPERS 

DAILY WSPAP RS IN CITIES OF 
more then peslatt tion. 

DAILY NEWSP SPAPERS IN CITIES OF 
more than 20, re sainahe on. 

THE BEST LI LOCAL NEWSPAPERS, 
covering every town of over = population | 
and every important county se 

R. New beng APER IN A “STATE: the 
it one for an advertiser. 
STATE COMBINATIONS IN WHICH AD- 
vertisements are inserted at half price. 
A SMALL LIST TO ADVERTISE EVERY | 
section of the country: a choice selection, 
— with great care, guided by long experi- | 


oeeARGEST CIRCULATIONS. A COMPLETE | 
La. ot “ papers issuing regularly more than 


NINE E BARGAINS IN ADVERTISING FOR 

SHARGAINS 
ARGAINS TN ADVERTISING IN DAILY 

News Ts in many cities and towns; offers 
peculiar inducements to some advertisers. 

CLASS JOURNALS. AN EXTENSIVE 
List of the very best. 

6,652 VILLAGE 
NEWSPAPERS— 
more than one-half 


line and a r in 
the whole sa 

sent to any 
address for 


jin the report 17 


tails could effect. 





THIRTY CENTS. 


PRINTERS’ INK, 


THE 


MERICAN 
NEWSPAPER 
DIRECTORY. 


-O-: 





Messrs. Geo. P. Rowell & Co., ad- 
| vertising agents, have just published 
| the twenty-second edition of the Amer- 
ican Newspaper Directory, covering the 
United States and Canada. Some idea 
of the work involved in preparing this 
publication may be had from the fact 
that there are in the territory included 
760 different publica- 
tions which hz id to be communicated 
with ; that the envelope mailed to each 
of these contained eight separate cir- 
culars, and that ro less than 244 differ- 
ent forms of circular were prepared. 

All of these preliminaries being attend- 
| ed to, the real labor of digesting, arrang- 
ing and editing the mass of information 
returned in answer to the circulars re- 
mained to be done. Suffice it to say 
that the task has been accomplished in 
a way which only a long experience 
and the most careful attention to de- 
The confidence of 
the publishers in the accuracy of their 
report is evidenced by the fact that they 
offer a reward of $100 for every case 
where a rating marked with three as- 
| terisks (and there are 813 of these) can 
| be shown to be incorrect. The graphic 
method has been used with excellent 
effect to show at a glance the area, rank, 

population and number of publications 
of each State and Territory. The in- 
| troductory chapter, devoted to news- 
| paper statistics, contains a large amount 
of carefully prepared miscellaneous in- 
| formation as to the number, class, aver- 
age and total issue, and the comparative 
circulations of the newspapers and 
magazines contained in the directory. — 
The Journal of Commerce, New York, 


| June 21, 1890. 


The American Newsparer Directory will 
be sent to any address, carriage paid, on re- 
ceipt of price, Five Dollars. Address GEO. 
P. ROWELL & CO., Publishers, 10 Spruce S8t., 
New York. 


The subscription prise is Five Dollars, 

Tr includes, in addition to the book, a 

paid subscription for one year to PRINTERS’ 

NK, which is published weekly, and contains 

in almost every issue information needed to 
bring the Directory reports down to date. 
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NEWSPAPERS \ 


KNOWN 
CIRCULATION ! 


MABK 


* 


The Post 


Intelligencer, 


SEATTLE, Washington. 
——_ —— *O*xO*x— — 


THE POST INTELLIGENCER 
covers a valuable field, being the lead- 
ing paper, and reaching every City and 
Town of prominence in the State. 


CIRCULATION. 


Ma. ---°- * Rae 
SUNDAY, - 10,500 
WEEKLY, - = 12,000 


A. FRANK RICHARDSON, 
SPECIAL EASTERN ACENT, 
13, 14 & 15 Tribune Building, 317 Chamber of Commerce, 
NEW YORK. CHICAGO, 
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Fiction, 
Fashion, 
Flowers, 
Fancy Work, 
Home Decoration, 
Art Needlework, 
Stamping, 


law oe 


aay WM rs U/ i >~ 


Housekeeping ; 
in short, everything per- 
taining to 


Woman's Work and 
Woman's Pleasure. 


o, 


eae) 


Pon 
ry 
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Subscription List, owing to very liberal advertising, will soon reach the 
200, mark. Line rate will then be advanced to ${.QO, Send in your 
orders Now and get the benefit of the present low scale of prices. 


PRESENT ADVERTISING RATES.—Ordinary displayed advertise- 
ments, 8O cents per agate line. 


DISCOUNTS.—3 months, or 100 lines, 5 per cent.; 6 months, or 250 lines, 
to per cent. ; 12 months, or 500 lines, 20 per cent. 
COVER RATES.—¥X page (170 lines), $100.00; 1% page (340 lines), \ 
$175.00; « full page (680 lines) 00. ) 
COVER DISCOUNTS.—+3 mos., 5 per cent. ; 6 mos., 10 per cent.; 12 mos., ) 


20 percent. Bills payable monthly. Cash with order 
from advertisers unknown to us, 


HOUSEWIFE PUBLISHING CO., 111 Nassau St., New York, N. Y. 





“ 
LA 


Advertisements accepted through any responsible ~. 


, 


Advertising Agency. 


CF RERE GRE 


<> 





PRINTERS’ INK, 


the individuals in charge of all pub- 
lications which receive and insert advertisements to adopt a strictl 
one price principle in the manage- ment of that department, and ad. 
here, absolu’ely, to an invariable system of rates, a schedule of which they should publish 
and circulate broadcast, and all advertisers possessed of a thorough knowledge of the class, 
character, circulation and advertising value of such mediums, and also well versed in the 
art of advertising, the great usefulness of the general newspaper advertising bureaus 


would then be decidedly a thing of the past.—Gro, P. RoweL. & Co. 


If You, An Advertiser, 
Can Do Your Part 


to meet the requirements of the latter half of the above paragraph, you do not 
need the services of an agent to deal with us, for we live up to the first half of 


it in every particular in managing the advertising columns of 


Sunday School Times. 
PHILADELPHMA. 


Presbyterian. 
Lutheran Observer. 
National Baptist. 
Christian Standard. 


Presbyterian Journal. 
These Papers QP" tiiccra’secs™™ 


E 

Christian Instructor. 
Christian Statesman. 
Christian Recorder. 
Lutheran. 


BALTIMORE. 
Baltimore Baptist. 


Episcopal Methodist. 

Of course, if you prefer, we are glad to have your order through any respon- 
sible agency with whom we have dealings ; but we try to make dealing with 
us so easy, so free from doubt, so full of information, that you can make as 
good terms with us as can the best expert in the business, 

We want a share of all the best advertising going, if our papers can make 
it pay. Whether they can make it pay depends on the advertising. 

We will tell all there is need to know to post you on our side of the trans- 


action. You have only to ask. 


One 
Price 
Advertising 
Without Duplication 
Of Circulation 
HOME BEST 
The JOURNALS 1 4 seen teat 
je Every Week 
Bt cg ver 263,000 Copi 
Religious Press wee ~°PS Chestnut & Tenth Sts., 
> Religious Press . 
Keoncints Association PHILADELPHIA, PA, 
Association, Phila (Mutual Life Building.) 





PRINTERS’ INK. 


WILSON’S 
Raven Black. 


FOR BOOK WORK and FINE COM- 
MERCIAL PRINTING, 


It ts unsurpassed by any Ink in the Market. 











Used largely by Printers throughout the 
country, and highly commended for its good 
qualities. 

One trial is sufficient to convince you. 

Before ordering elsewhere, try a sample 
package. 

Sample Package (One Pound) One Dollar, 
delivered free to any address when the cash 
accompanies the order. 

When ordered in large quantities, prices 
will be as follows : 


5 pound lots, 80 cents a pound. 
Io “ “ 75 “ce “ 
25 “ 60 ai a“ 
50 “ 50 “ “ 
100 “e 40 “ “ 


Bills payable quarterly. 

Five per cent. discount for payment within 30 days 
from date of order. 

Ten per cent. discount for cash with the order. 





W. D. Wilson Printing Ink Co., L’t’'d., 


140 WILLIAM ST., NEW YORK. 





PRINTERS’ INK, 


THE ITEM 


PHILADELPHIA, PA. 


170,000 AVERAGE DAILY 


Day in and Day Out. 





165,000 SUNDAY ITEM, 
35,000 WEEKLY ITEM. 





No city in the world is so thoroughly covered by the circulation of a 
single newspaper as is the City of Philadelphia by that of THE EVENING 
ITEM. It reaches all classes, high and low, and is a universal fireside 
favorite. Advertisers, in purchasing space in its columns, are never left in 
doubt as to what they are buying. Rates are low and results large. 

Newspaper ‘‘ Circulation” is the Electricity of the present day; the 
lightning medium of communication between Advertisers and the great public. 
Benjamin Franklin was a newspaper man in the best sense, and THE ITEM 
joins hands (metaphorically) with the great departed, in perpetuating Rapid 
Transit in business. Those who use the columns of THE ITEM, Daily, 
Sunday and Weekly, always get the quickest, the most positive, and the best 
returns. Within a half century advertising has become a great business. It 
is the inspiration, the life, the necessity of trade and commerce, It is certain 
that no house can expect to do business and prosper without it. 


— 


THE ITEM 


is admittedly the most prosperous Evening Newspaper in the United States, 
and where a paper demonstrates its ability to make money for itself, it invari- 
ably makes it also for its advertising patrons. 








S44 Bette se 2, 
Sole Agent Foreign Advertising, 
48 Tribune Building, 509 “The Rookery,” 
NEW YORK. CHICAGO. 
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Wuat Newspapers Want 





1S 


To Increase thety Advertising Patronage. 


IT CAN BE DONE. 


* 
* * 


ND the way to do 
it is to draw up 
an attractive ad- 

vertisement and place 
it in the columns of 
PRINTERS’ INK, 
where it will meet the 
eyes of more than 20,000 
advertisers each week. 
Do you doubt what the 
result of such a course 
would be? Then read 
this: 

Street & Smiru, 
Publishers, 

25-31 Rose St., New York. 
Publishers Printers’ Inx: 

We have had a little two- 
line advertisement (50 cents’ 
worth) running in your pa- 
sd for a few weeks, and we 

nd it a very good invest- 
ment. The inclosed letter 
is only one of a large num- 
ber we have received. A 
correspondent’s motto at the 
top of the inclosed letter, 
viz.: ““Give the devil his 
due,” suggests our writing 
this letter, 


“= truly yours, 
TREET & SMITH. 


*  * 
BA 


+ 
. | , | | EN : HE ‘‘Special No- 
2 tice "’ department 


WHY 


NOT 


DO 


IT 


a 
: + 


offers you the best 
returns for a small in- 
vestment. Cards under 
this head can be had at 
the rate of 25 cents a 
line. They are all read, 
and read carcfully, by 
just the men newspa- 
per publishers want to 
reach. Here is the ex- 
perience of one wide- 
awake publisher: 
Tue Troy Dairy Press, } 


Largest Circulation » 
-in Troy. 


Geo. P. Rowell & Co.: 


I hear very frequently 
from the little advertise- 
—, of Pag og - 
ave appeare in the 
“Special” Notice’? depart- 
ment in Printers’ Inx. I 
do not believe it unreason- 
able to presume that every 
one of those little notices 
is read with avidity and 
by all of the subscribers to 
Printers’ Ink. 

H. O'R. Tucker, 


*  & 
Ba 


Willet F. Cook, Advertising Manager 
of /udge, says: 


‘* Publishers who have constantly talked up and 
lauded the value of printers’ ink as the secret of sub- 
stantial success, should demonstrate that they believe 
what they assert by using PRINTERS’ INK themselves.” 





PRINTERS’ INK. 31 


EIGHT MILLION READERS, 


AMONG THE 
BETTER CLASSES OF THE RURAL MASSES. 
The Great Leaders of the Leaders, 


ALLEN’S LISTS. 


95 per cent. of the circulation of the periodicals of ALLEn’s Lists is in the rural districts 
among the better classes of the masses. These periodicals are of mature age, are solidly 
established and are strong; they are subscribed forand are paid for by the inte ligent classes 
of the masses because they fill a real want; they are not thrown together nor thrown around, 
but are ably edited, have an able corps cf regular paid contributors, are handsomely illus 
trated and printed, and then go by mail direct into homes in every State and Territory. 


EIGHT MILLION READERS, 


Or One-Fifth 6f the Entire Rural Population of the United States. 


r T Circulation each month over 1,000,000 Copies. 
The borrowing demand in the rural districts for 
’ 


such standard periodicals is great, and each 
month is believed to exceed 250,000 Copies. 


Total number of families reached each month, over 1,250,000 
Asmall fraction over six toa family gives 8,000,000 readers; the families average 
larger in country thanelsewhere. About 40,000,000 people, or something over 6,000,000 families, 
ara a puaaiey istricts; it will be seen that the periodicals of ALLEN’S LISTS reach one- 
th of them. 
Affidavit of Circulation of all Issues Furnished Each Advertiser Monthly. 

Any other Reasonable Proof of Circulation Cheerfully Furnished any Advertiser Whenever Requested. 
1 not only guarantee ONE MILLION circulation each issue, but I always prove it. 
Should Less than ONE MILLION be printed and Circulated of any issue, of the Periodicals 
of ALLEN’S LISTS, I vy Make —— in Exact Propor- 

vertiser. 


HIGH QUALITY. HONEST COUNT. 





tion 
My Claim to Patronage: RESULTS TO THE ADVERTISER. 
Shrewd Advertisers Boom Business in August and Sept. 


You will find all the shrewclest advertisers booming business through ALLEN’S LISTS in 
Aug. and Sept. issues, they don’t leave off in the middle of the season, thereby making little 
or no profit. ay | shrewd advertisers will tell you that while they drop out of 


nearly all pers and periodicals in July and August, still they stay in ALLEN’S LISTS, 
even then, for the reason that these lists are strong enough to pay, all the year round—in 
season and out of season. 
Glowing Testimony from Hundreds of Advertisers, to the Effect that ALLEN’S LISTS 
are the Very Best General Advertising Mediums in the W orid, is in 
my Letter Files and can be seen at my ice. 

The following is copied from a statement of GEORGE P. ROWELL & CO., ADVERTISING 
AGENTs, 10 Spruce Street, New York: 

“ ALLEN’S LISTS—$5.40 per agate line for over one million monthly circulation, % per 
cent. of which reaches rural homes. Can any general advertiser whose goods are in demand, 
or who wishes to create a demand from the masses of the country districts of the United 
States, afford to remain unrepresented in these monthlies? These monthly periodicals reach 
all parts of every State and Territory. In making application for an estimate of the cost of 
advertising in a choice selection of monthly publications, Dr. J. B. Cobientz, o, 

Ind., writes: ‘Now get me something that ALLEN’S LISTS; it is a dan 
STS are so frequently referred to by advertisers as producing large results, that it would 
seem proper that the attention of the readers of Printers’ INK should be called to them. 
EO. P. ROWELL & CO’S Newspaper Advertising Bureau, 10 Spruce St., New York.” 

THE BIRD CARD WORKS, Meriden, write: * * * “We consider ALLEN’S LISTS 
the best advertising medium in this country to-day.” 

STANLEY DAY, Advertising Expert, Equitable Building, New York, writes: * * * * 
“*Good wine needs no bush,’ and if I did not have the highest opinion of your mediums for 
advertising purposes, they would not lead and head the combination list of miscellaneous 
publications in my guide.” 

G. D. NICHOLS & CO., Corset Manufacturers, 46 West I4th St., New York City, state: 
** * * “Result from an ad. in ALLEN’S LISTS, and what was supposed to be seven million 
other circulation—ALLEN’S LISTS gave greater results than five million of that circulation. 
We might add that we have received more satisfaction from your lists for money expended 
than from any other mediums we have ever used, and we believe we have used every paper 
and iL ri importance, in the United States.” 

1OVEL WAS: CO., Manufacturers of Washing Machines and Wringers, Erie, Pa. 
show an average business of eighty dollars a day from a small standing ad. in ALLEN’S 
LIS occasionally by an ad. of from thirty to fifty lines. 

Hundreds of other Advertisers in all Lines of Business Testify in the Same Strain. 

Advertising rate, $5.40 per agate line each insertion. Forms close the 18th of each mon 
prior to date of periodicals. mas 


E. C. ALLEN, PROPRIETOR OF ALLEN’S LISTS, AUGUSTA, ME. 
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Miscellanies, 


JOB } 


Purse rome 


THE ART PRESERVATIVE. 


Editor (to foreman)—Isn’t the ink 
running a little gray? 

Foreman—That’ll be all right, sir, after a 
few hundred more impressions. ‘] he printer's 
devil upset an oyster stew on the form at 
lunch time.—/udge. 


A Kansas editor has been granted’a 
pension of $72 a month for indigestion. He 
has probably been using too much plate mat- 
ter in his inside.— Yonkers Statesman. 


‘* Sir,” said the subscriber to the edi- 
tor, * those supposed jokes you print are very 
foolish.’ 

“*Sir,”’ replied the editor, ‘‘ you should see 
what I "reject." —Harper’s Bazar. 


Over go in the shade Tuesday, June 

, and no summer clothes.—Parker Phaeni: r. 

delinquent subscribers, if they have any feel- 

ing le!t in their anatomy, should not ailow 

this wail to go unheeded.—/ittsburg (?2.) 
Dispatch. 


His Nose for News.—New Reporter 
(rushing in from the astronomical observa- 
tory): Now | have a “scoop!” 

City Editor—What is it ? 

Reporter—There will be a total eclipse of 
the sun visible in this country May 27, the 
year 1900.—Chicago Times. 


Advertising Agent (of Scrubb’s Soap) 
—I see b per that physicians say that 
there are bacilli tn soap 

Scrubbs (the proprister)—Bacilli 
them? 

Agent— I don’t know, I’m sure. 

Scrubbs—Well, any way, the next “‘ ad.”’ you 
get out for our soap, don't forget to mention 
that we don’t use no bacilli in ours.—Law- 
rence American, 


Hope Lingers in the Direst Poverty. 
—A_ poor country editor and his wife were 
awakened one night by a noise at their win- 

low. 

“Just think,” said the wife, with a sub- 
dued laugh, “Of a burglar, coming here ex- 
pecting to find something !’ 

“‘Hush,"’ whispered the editor, “‘let him 
climb in, then I will give a yell and it may 
cause him to dzop something he has stolen 
elsewhere,” —. ly (Mo,) Republic. 


What's 


The Proof of a Great Mind.—** I’ve 
a great mind to write a poem.”’ 

“If you really have a great mind, show it 
by not trying.””"—NV. VF. Suan. 


Editorial Policy in Louisiana.—The 
New York Star has an article on “ How to 
take stimulants."’ We take ours straight, 
with very little noise.—Louisana Advance. 


Whence the Reform.—Editor : Your 
articies are not as wordy asthey used to be. 

Reporter—I’ve been put on salary.— 7Zown 
Topics. 

Just an Editor's Size.—‘‘ Fraud on 
Foot’ is a headline in the New York /ournad. 
The editor has probably bought a pair ot $3 
shoes.— Boston Commercial Bulletin. 


It Pays to Advertise.—One of our 
young men lost a diamond pin recently 
and advertised for it in the Age. The next 
day he found it in a drawer in his dressing 
case.— Belfast (Me.) Age. 


It is a suggestive fact that the men 
who most severely criticise the American 
newspaper are the identical men who have 
been most successful in their failures to edit 
it.—/udge. 

‘*Are you 
asked the poetess. 

“Yes, madame.’ 
aw ell, will you kindly cash this check ?’ 

It was at this point that the managing edi- 
tor was carried out in a dead faint.—Chatter. 


Bjones (to driver, who is connected 
with a daily paper)—I say, old man, I’m go- 
ing to Europe next year. Save up your moncy 
and come along with me. 

Driver (grimly)— What money ?—Boston 

‘ost, 

C, D. Warner chides the newspaper 
for trying to usurp the patronage of the 
magazine, and also chides it for giving an in- 
ferior quality of reading matter. Itseems to 
us, Charles, that here is a reflection on the 
magazines which is not deserved.—/udge. 


** Bullion, the banker, belongs to the 
Literary Societ 
- Does he? 

to?” 

* None that I know of, but he contributes 
generously to the treasury of the society. 
Light. 

Advertiser—I wish this advertise- 
ment placed in some part of the paper where 
people will be sure to see it. 

Editor—Yes, sir—yes, sir. I can put it 
right alongside of an editorial, if you wish. 

Advertiser—Hem! Please put it alongside 
of the baseball news.—New York Weekly. 


In the Sanctum.—‘‘ Yes, sir; I feel 
it in my bones that my name will be written 
*on Fame’s eternal bead-roli’ as one of the 
great humorists of the age.”’ 

“ Well, you'll have to beadroller than you 
are now. James, pass me that waste-basket.’ 

—Puck. 

A Strange True Story.—** It's pretty 
hard to satisfy editors.”’ 

it is,’ 

“The editor of the Housemaid advertised 
for marvelous stories, [ sent him a story of a 
man who loved his mother-in-law, and yet he 
returned it as unavailable.”—Vankee Blade. 


the exchange editor?” 


What paper does he contribute 





Parixters’ Ink: New York, July 2, 1890. 





